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CONSOLIDATED FINANCIAL SUMMARY 

FOR THE FIRST QUARTER AND THE THREE MONTHS ENDED MARCH 31, 2026

ASICS CORPORATION MAY 13, 2026

Register here for OneASICS membership

U.S. Europe Australia Singapore

I am MitsuyukiTominaga, President and COO.
Thank you very much for taking the time to join us today despite your busy schedules.
FY 2026 marks the final year of our Mid-Term Plan 2026 and is therefore a critically important year for ASICS. 
We are pleased to report that the first quarter has gotten off to a strong start.
As I will explain in more detail shortly, our performance has progressed at a level significantly exceeding 
that of the previous year. 
We believe this reflects the steady realization of the brand strength we have cultivated over time, 
as well as the tangible results of our operational reforms.

In addition, under our “Year of ASIA” initiative for this year, our efforts in the rapidly growing Asian markets 
have begun to gain solid action.
Furthermore, we are making steady progress in expanding our running ecosystem centered on OneASICS, 
as well as improving our operations, including the supply chain. These initiatives are key drivers supporting 
our mid- to long-term growth.
On the other hand, uncertainties remain in the global environment, including geopolitical risks. 
Even under such conditions, we will respond promptly and flexibly to changes 
while steadily advancing our efforts toward sustainable growth.
Today, we will present our first-quarter results and share with you how the ASICS brand continues to 
maintain strong global momentum, supported by the various initiatives underpinning this robust start to 
FY 2026.
Thank you for your continued support.
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CONSOLIDATED INCOME STATEMENT

Q1
(Jan to Mar)

FY25Q1 FY26Q1 
Upper： change

Lower： change %

Netsales 208.3 270.2
+61.9

+29.7%

Grossprofit 116.3 147.5
+31.2

+26.8%

Grossmargin 55.8% 54.6% -1.2ppt

SG&A expenses 71.8 86.8
+15.0

+20.8%
SG&A to sales ratio 34.4% 32.1% -2.3ppt

Salariesand wages 21.9 25.4
+3.5

+16.0%

Advertising 13.3 17.9
+4.6

+34.5%

Advertisingto sales ratio 6.4% 6.6% +0.2ppt

Rent 3.7 2.3
-1.4

-37.8%

Depreciationand amortization 5.2 7.5
+2.3

+42.8%

Others 27.7 33.7
+6.0

+21.7%

Operatingprofit 44.5 60.7
+16.2

+36.5%

Operating margin 21.4% 22.5% +1.1ppt

Ordinary profit 43.3 58.7
+15.4

+35.5%

Extraordinary Income (Loss) 0.0 3.1 +3.1

Profit attributable to
Owners of parent

31.6 46.5
+14.9

+47.2%

On a currency-
neutralbasis

Netsales +44.0 +21.2%

Operating profit +12.5 +28.2%

Profit +12.0 +38.0%

FY25Q1 FY26Q1 Change Change %

Sales in foreign 
market

168.1 221.7 +53.6 +31.8%

% 80.7% 82.0% - +1.3ppt

Average exchange rate
(yen)

FY25Q1 FY26Q1

USD 152.90 156.54

EUR 160.70 183.62

RMB 21.02 22.59

(Billions of yen)

経理
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This is the consolidated statement of income.
Details will be explained on the next page.
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Sales grew across all categories and regions. (+29.7% YoY). 

Operating profit increased due to the strong sales, despite the impact of US tariffon gross margin.

Both operating profit (+36.5% YoY) and profit (+47.2% YoY) reached record highs.

FY26 Q1 FINANCIAL SUMMARY(1)

Overview：

• Sales :270.2 billion yen(+29.7% YoY, +21.2% on a currency-neutral basis)

• Gross margin : 54.6%  (-1.2ppt YoY)

• Operating profit : 60.7 billion yen (+36.5%  YoY) / Operating margin： 22.5%  (+1.1ppt YoY)

• Profit : 46.5 billion yen (+47.2%  YoY)

経理

業績

A３資料(vs PY)

参照

• Performance Running : Sales and profit increased by focusing on high-end products.

 Particularly, Europe, Southeast and South Asia showed significant sales growth.

 Sales： +19.1% YoY(+10.1％ on a currency-neutral basis), Category profit margin ： 25.4％ (-1.3ppt YoY)

• SportStyle   : All regions showed sales growth. 

 Particularly, North America and Europe showed significant sales growth of over 80%.

 Sales： +69.6% YoY (+56.3％ on a currency-neutral basis), Category profit margin ：  32.9 ％ (+1.2ppt YoY)

• OnitsukaTiger : All regions showed sales growth, especially in Japan which was driven by strong demand from inbound tourism.

 Also, Europe led the sales growth.

 Sales： +33.8% YoY (+29.0％ on a currency-neutral basis), Category profit margin ：  39.6 ％ (+3.2ppt YoY)

All categories achieved sales and operating profit growth.
Particularly, SPS showed significant sales growth of about 70%.Category Performance :

カテゴリー業績の大幅成長の文言を検討
⇒修正済み
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This is a summary of our financial results for the three months ended March 2026.

We achieved both revenue and profit growth across all categories and regions.
Net sales and each stage of profit reached record highs for a quarterly period.

Consolidated net sales amounted to 270.2 billion yen, representing approximately 30% growth YoY.
Gross margin was negatively impacted by U.S. tariffs, which were not present in the previous year. 
However, the strong increase in revenue more than offset this impact, resulting in a significant increase 
in operating profit, with the operating margin improving to 22.5% compared with the previous year.

By category, SportStyle delivered particularly strong performance with approximately 70% growth, 
while Onitsuka Tiger also achieved approximately 34% revenue growth, 
continuing its strong momentum.
Profitability in both categories further improved YoY.
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• ASICS Japan                         : Continuous strong sales to inbound tourists in Onitsuka Tiger led to improved gross margin, and further improvement in operating margin.

 Sales to inbound tourists reached 13.1 billion yen, significant sales growth from 9.1 billion yen in the same period last year. 

 Sales : +22.0% YoY, Operating margin: 31.7% (+3.2ppt YoY)

• Europe : Significant sales growth in SportStyle and Onitsuka Tiger and decrease in SG&A to sales ratio contributed to improvement in 

 operating margin. 

 Sales: +43.8% YoY (+27.2% on a currency-neutral basis), Operating margin: 21.5% (+1.3ppt YoY)

• Southeast and South Asia : Significant sales growth mainly in Performance Running and Onitsuka Tiger contributed to sales growth in Thailand, Vietnam and India.

 Decrease in SG&A to sales ratio contributed to improvement in operating margin.

 Sales: +34.6% YoY (+28.7% on a currency-neutral basis), Operating margin: 26.3% (+1.9ppt YoY)

FY26 Q1 FINANCIAL SUMMARY(2)

Inventory Efficiency : Inventory decreased by ¥8.1 billion compared with the previous fiscal year-end, 
reflecting the smooth sell-through of inventory for SS26 (¥9.8 billion decrease on a currency-neutral basis).

RegionalPerformance : All regions showed sales and profit growth.

                                                                 Operating margin showed growth particularly in ASICS Japan, Europe, and Southeast and South Asia. 

This section presents performance by region.

We achieved both revenue and profit growth across all regions.
In particular, operating margin improved in Japan, where inbound demand remained strong, as 
well as in Europe, where SportStyle and Onitsuka Tiger delivered significant revenue growth.

In line with our “Year of ASIA” initiative, Southeast and South Asia recorded approximately 35% 
revenue growth, maintaining strong momentum.
Operating margin in these regions also continued to improve.

Next is inventory efficiency.
Inventories decreased by 8.1 billion yen compared with the end of the previous fiscal year, 
reflecting the steady sell-through of Spring/Summer 2026 products.
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Here is the consolidated business forecast for 2026.

Our recent performance has been progressing steadily, and at this stage, 
we do not expect any material impact on our results from the situation in the Middle East.

At the same time, we have carefully considered the continued uncertainty in the global environment. 
As a result, we have decided to maintain the consolidated performance forecast announced 
on February 13, 2026.
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STATUS OF INTERNATIONAL MARATHON EVENTS

• We continued to capture a high market share at major marathons held this year.

• Contract athletes wearing the METASPEED series achieved top results at major events.

Mumbai (January 2026)

Tokyo (March)

Los Angeles (March)

Osaka (February)

35%

38%

34%

19%
Number of participants:
approx. 70,000

Number of participants:
approx. 34,000

Number of participants: 
approx. 39,000

Number of participants: 
approx. 23,000

No.1

No.1

No.1

No.2

#001E62 #0E31A0 #2947d1 #485CC7 #B6B8DC #EBEBEB #A9A9A9 #919191 #5E5E5E

Share at marathon events Achievements of supported athletes

Tokyo Men 2nd Geofrey Toroitich (Kenya)

Los Angeles

Men
1st Nathan Martin(USA)

3rd Enyew Nigate (Ethiopia)

Women
1st Priscah Cherono(USA)

3rd Antonina Kwambai(Kenya)

Paris Women
2nd Misgane Alemayehu (Ethiopia)

3rd Magdalyne Masai  (Kenya)

Boston
Men

1st John Korir (Kenya)

2nd Alphonce Simbu(Tanzania)

Women 2nd Loice Chemnung(Kenya)

Misgane AlemayehuGeofrey Toroitich Nathan Martin John Korir

※ source： Jewell Running Group

Paris (April)

24%

No.1

Number of participants: 
approx. 57,000

©Tokyo Marathon 

Foundation
©The Adventure Bakery

This slide outlines the performance at major marathon events held since the beginning of the year.
We have continued to maintain a high market share across key locations.
We achieved a mid-30% top share in Mumbai, Tokyo, and Osaka, and ranked No.1 in Paris.

At the ASICS Los Angeles Marathon held in March, I had the opportunity to attend in person.
Through my involvement as a starter and at the finish line, I was able to experience firsthand the excitement 
and energy of the event.
It was also an outstanding result, with ASICS-sponsored athletes winning both the men’s and women’s races.
In the men’s race, Nathan Martin made a decisive move in the final sprint, overtaking the leading runner 
to secure victory by a margin of just 0.01 seconds.
His perseverance and determination through to the very end left a strong impression on me.
In the women’s race, Priscah Cherono led from start to finish, winning by a commanding margin 
over the second-place finisher.

At the Boston Marathon in April, John Korir claimed his second consecutive victory in the men’s race.
In addition, ASICS-sponsored athletes achieved second place in both the men’s and women’s races, 
demonstrating strong performance by athletes wearing the METASPEED series.
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• In December 2027, we plan to open a new production facility, "ASICS TECHNICAL LAB," in Kobe, Hyogo Prefecture, which will primarily manufacture shoes for elite athletes.

• By listening closely to the detailed requests of athletes, we aim to achieve a higher level of personalized manufacturing tailored to each individual.

• By leveraging the geographical advantages of its proximity to the headquarters, ASICS Institute of Sport Science, and Kobe Airport, the company aims to conduct rapid testing 

and refinement to deliver products with even higher added value.

ASICS TECHNICAL LAB

Exterior rendering

Location: Port Island, Kobe City, Hyogo Prefecture, Japan

Scheduled Opening: December 2027

Main Features:

• Manufacturing of shoes for top athletes

• Production and testing of prototypes

• Transfer of shoe manufacturing technology 

and talent development

Main Products: Running shoes, track spikes, tennis shoes, etc.

Kobe City

ASICS Institute of 
Sport Science Headquarters

ASICS TECHNICAL LAB

Kobe Airport

We will further strengthen our commitment to product development that is closely aligned 
with the needs of elite athletes.

We will establish the ASICS Technical Lab in Kobe, Hyogo Prefecture, 
which will be responsible for manufacturing footwear for top athletes.

By leveraging the technologies and expertise we have cultivated to date, 
we will deliver greater value to athletes at a higher level.
At the same time, through faster testing and improvement cycles, 
we will build a framework that enables us to bring higher-value products to market more quickly, 
thereby accelerating innovation.
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• The number of OneASICS members is steadily increasing across all regions.

•  We are expanding race experiences and enhancing member engagement, starting with title-sponsored races.

•  We have acquired new members through initiatives such as raffles offering race entry slots to OneASICS members.

• To provide a fulfilling race experience and expand engagement with members through 

the event,ASICS offered a raffle for OneASICS members featuring prizes such as race 

entry, airfare, hotel stays, and limited-edition merchandise, as well as experiential 

activities like group runs on the day before the race.

• To coincide with International Women’s Day, ASICS held “LA100 Women,” a 

community-building and training support program for female runners, creating diverse 

opportunities to connect with runners.

Q12024 Q12025 Q12026 Q1 2025 vs Q1 2026

E-commerce
Sales 29.2 35.6 40.1 +12.7%*

E-commerce Sales trend

2026 Q12024 Q1 2025 Q1

• Starting in Q1 2024, to promote the OneASICS management initiative as a unified company, the figures will include members of local 
programs operated in China, India, and other regions.

• In addition, from the perspective of personal information handling, accounts that have not been used for more than two years will be 
deactivated or deleted in accordance with the ASICS Privacy Policy.

*Excluding North America, where strategic consolidation was implemented, growth was +24.9%

Initiatives at the ASICS Los Angeles Marathon

DIGITAL INITIATIVES

Exclusive to OneASICS members
 Gift Giveaway Booth

Unit : billions of yen

14.8million

19.3million

24.3 million
(Up 25.8% YoY)

Other Regions
India

Greater China

Japan, US, 
Europe, Australia

Other Regions

India

Greater China

Japan, US, 
Europe, Australia

Other Regions
 (+40.8%)

India (+ 23.0%)

Greater China
(+24.5%)

Japan, US, 
Europe, Australia

(+20.4%)

OneASICS membership trend

LA100 Women

Next, I will cover our digital initiatives.
E-commerce sales and the number of members in OneASICS, our proprietary membership program, 
have been steadily increasing across all regions.
At the “ASICS Los Angeles Marathon”, where we served as the title sponsor, we promoted 
our running ecosystem by enhancing community engagement and expanding the OneASICS member base.
Specifically, for OneASICS members, we conducted a sweepstakes offering race entries, flight tickets, 
hotel accommodations, and exclusive non-sale items.
We also provided experiential activations, including a group run held on the day before the race.
In addition, as part of our International Women’s Day initiatives, we launched “LA100 Women,” 
a community-building and training support program for female runners.
From more than 5,000 applicants, 100 participants were selected to receive comprehensive support, 
including online training and nutrition guidance.
Participants provided positive feedback, such as:
“This was my first full marathon, but running alongside the other participants from the beginning of the 
program through race day was very encouraging,” and
“The program significantly boosted my confidence in running.”
We will continue to enhance the overall experience value by supporting the entire runner journey, 
from race registration through to post-race engagement.

This concludes my presentation.
Next, Mr. Kobayashi will provide a detailed explanation of the financial results.
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CONSOLIDATED INCOME STATEMENT

Q1
(Jan to Mar)

FY25Q1 FY26Q1 
Upper： change

Lower： change %

Net sales 208.3 270.2
+61.9

+29.7%

Grossprofit 116.3 147.5
+31.2

+26.8%

Gross margin 55.8% 54.6% -1.2ppt

SG&A expenses 71.8 86.8
+15.0

+20.8%

SG&A to sales ratio 34.4% 32.1% -2.3ppt

Salaries and wages 21.9 25.4
+3.5

+16.0%

Advertising 13.3 17.9
+4.6

+34.5%

Advertisingto Sales Ratio 6.4% 6.6% +0.2ppt

Rent 3.7 2.3
-1.4

-37.8%

Depreciationand amortization 5.2 7.5
+2.3

+42.8%

Others 27.7 33.7
+6.0

+21.7%

Operatingprofit 44.5 60.7
+16.2

+36.5%

Operating margin 21.4% 22.5% +1.1ppt

Ordinary profit 43.3 58.7
+15.4

+35.5%

Extraordinary Income (Loss) 0.0 3.1 +3.1

Profitattributable to
Owners of parent

31.6 46.5
+14.9

+47.2%

On a currency-
neutral basis

Netsales +44.0 +21.2%

Operatingprofit +12.5 +28.2%

Profit +12.0 +38.0%

FY25Q1 FY26Q1 Change Change %

Sales in foreign 
market

168.1 221.7 +53.6 +31.8%

% 80.7% 82.0% - +1.3ppt

Averageexchange rate 
(yen)

FY25Q1 FY26Q1

USD 152.90 156.54

EUR 160.70 183.62

RMB 21.02 22.59

(Billionsof yen)
REPEATED

経理
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This is Kobayashi.

This is the consolidated statement of profit or loss.

Consolidated net sales amounted to 270.2 billion yen, an increase of 61.9 billion yen YoY.

Gross margin decreased by 1.2 ppt from the previous year to 54.6%, 
primarily due to the impact of U.S. tariffs.

SG&A expenses totaled 86.8 billion yen, an increase of 15.0 billion yen YoY, 
but were controlled within the range of the revenue growth rate.

As a result, operating profit reached 60.7 billion yen, an increase of 16.2 billion yen YoY, 
and operating margin improved by 1.1 ppt to 22.5%.
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Next, I will explain SG&A expenses.

The SG&A to sales ratio was 32.1%.

Compared with the initial plan, the SG&A to sales ratio declined, 
reflecting higher revenue as well as a timing adjustment in the execution of advertising initiatives.

Compared with the previous year, while personnel expenses increased due to enhanced investment 
in human capital, and advertising expenses and sales-linked costs also rose, 
the SG&A to sales ratio declined as a result of higher revenue.
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PRUN組替なし
注意事項：
社内資料はAJPからATRへの事業移管への影響及
びATRのOtherをPRUNとWKに分解の影響を組み
替えている。
外部開示資料は1Q同様に
PRUN合計の外部開示数値は変更しない

7/22
・コメントは基本的に Q1 から変更
無し
・ OT売上2倍超→約2倍に変更

PRUN 戦略的絞り
込みなど説明追記

SPS
東南・南アジアも追加

CONSOLIDATED NET SALES BY CATEGORY

• P.RUN showed significant sales growth in wholesales channel mainly in Europe, and Southeast and South Asia.

• SPS showed sales growth in all regions. Particularly, sales in North America and Europe increased significantly by over 80%.

• OT showed sales growth in all regions. Particularly, sales in Japan with strong demand from inbound tourism, and in Europe.

業績

SPS 1000 億超

カンマ

25.4 

10.3 

35.1 

28.3 

3.7 

30.5 

14.4 

59.6 

37.8 

4.3 

CPS AP SPS OT WK

% change +19.1% +19.8% +39.5% +69.6% +33.8% +15.9%

Currency-neutral +10.1% +12.5% +29.5% +56.3% +29.0% +15.9%

FY26Q1FY25Q1

+5.1

+4.1

+24.5

+9.5

98.0 

116.7 

P.RUN

Change : +18.7

戦略的な絞り込み
３，２６９のフォント変更

+0.6

*

*Walking (WK) data was disclosed starting in 2026. 

(Billions of yen)
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This shows consolidated net sales by category.

In Performance Running, revenue increased significantly, particularly driven by strong performance 
in Europe and Southeast and South Asia.

In addition, SportStyle and Onitsuka Tiger recorded revenue growth across all regions, 
maintaining strong momentum.
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This shows the breakdown of consolidated operating profit by category.

Operating profit increased across all categories.
In particular, SportStyle recorded an increase of approximately 76%, 
and Onitsuka Tiger achieved a significant increase of 45%.
Both categories maintained high profitability, with operating margins exceeding 30%.

Further details by category will be explained later.
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P.RUN CPS AP SPS OT WK Others Total

Net sales
116.7 30.5 14.4 59.6 37.8 4.3 6.9 270.2

(+18.7) (+5.1) (+4.1) (+24.5) (+9.5) (+0.6) (-0.6) (+61.9)

Category profit
29.6 7.4 3.0 19.5 14.9 0.7

(+3.5) (+1.4) (+1.4) (+8.4) (+4.6) (+0.4)

Corporate expense
(unlinked to each 

category)

13.3
(+2.3)

Consolidated 
operating profit

60.7
(+16.2)

カテゴリー外コスト増減額の
計算ロジックは 、億円（ 切り捨て）
の引き算。あと、マニュアルで
シューバッカの弁護士費用を減らす
必要がある、その際に林統括へ渡す
A3 資料に内容を記載して渡す。
（ TTL 、 ANA 箇所に減少金額と減少
後の増減）

24 年Q4 A3 資料 カテ外
人件費+86 億円(AHQ+18 億円、北
米+13 億円、日本 +7 億円他)

PRUN組替なし
注意事項：
社内資料はAJPからATRへの事業移管への影響及
びATRのOtherをPRUNとWKに分解の影響を組み
替えている。
外部開示資料は1Q同様に
PRUN合計の外部開示数値は変更しない

（ FY23Q3 実績）

CORPORATE EXPENSES AND PROFIT BY CATEGORY

• Corporate expenses increased +20.9% YoY. Controlled within the range of sales growth while the expenses increased mainly inpersonnel expenses and depreciation.

コメント増減率は為替含むで記載

カテゴリー外コスト増加内容
・人件費 +１億円（ AHQ +３億円、日本 + 3億円、北米△ 14 億円、
欧州+ 3億円、オセアニア + 2億円、 SESA +2億円、 ALA +1億
円）
・減価償却費 + 14 億円（うち AHQ +12 億円IT関連投資）
・コンピュータ費 +6億円（ AJP+ 2億円、欧州 +１億円、 SESA +
１億円）
・租税公課 + 4億円（中華圏 + 2億円、欧州 + 1億円、 AHQ +1億
円）
・賃借料 +４億円（ AHQ +3億円、 AOP +1億円）
・研究費 +２億円（ AHQ ）

タイトル検討

Figures in parentheses are YoY changes

(Billions of yen)
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Regarding costs outside the categories, including head office expenses, 
increased by 20.9% YoY.
However, these costs were controlled within the revenue growth rate of 29.7%.
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Summary

• Net sales increased +19.1% YoY, driven by Europe, Southeast and South Asia and Greater China. 

• BOUNCE models drove growth, led by the newly launched SUPERBLAST 3 in February and the continued strong 

performance of NOVABLAST 5.

• Sales for run specialty stores in North America increased +34.3% YoY on a currency-neutral basis. 

Continuing to strengthen collaboration with key accounts.

• Gross margin was 52.4%, a decreased of 0.5ppt YoY, mainly due to U.S. tariff impacts.

• Category profit margin was 25.4%, a decline of 1.3ppt YoY, reflecting the impact of U.S. tariff as well as 

an increase in advertising expenses, mainly due to enhanced activations for marathon events in Europe, 

while remaining in line with plan.

• Drive product innovation across key BOUNCE models as well as STABILITY, CUSHION and TRAIL models.

その他地域増減は、K資料欄外で計算（南米+韓国+調整）

PRUN組替なし
注意事項：
社内資料はAJPからATRへの事業移管への影響及びATRの
OtherをPRUNとWKに分解の影響を組み替えている。
外部開示資料は1Q同様に
PRUN合計の外部開示数値は変更しない
Others合計の外部開示数値も変更しない

・地域別について、経理中間ファイルの日本はATRを含むので、
アシックスジャパンは中間ファイルではなくA3資料からAJPのみ
の数値を使用
・金額億円切り捨て
・増減率はAJPのみの増減率を使用

✓

✓

小見出し化
矢印を動的な
ものに、上昇
カーブ
過年度は薄く、
2位を目立た
せる。
6月除く。

6.3 

26.3 

32.9 

13.3 

6.1 5.3 6.3 7.0 

28.0 

41.7 

15.3 

7.2 7.3 7.9 

ASICS Japan North America Europe Greater China Oceania Southeast and
South Asia

Others

（ South America, Korea）

+26.5%
（ +11.9%）   

% change： +11.4%
(Currency-neutral： -)

PERFORMANCE RUNNING (P.RUN)

3-month period
(Jan to Mar)

FY25Q1 FY26Q1
YoY

Change Change%

Net sales 98.0 116.7 +18.7 +19.1%

Net sales 
(currency-neutral) 107.9 +9.9 +10.1%

Category profit 26.1 29.6 +3.5 +13.2%

Category profit margin 26.7% 25.4% - -1.3ppt

FY26Q1FY25Q1

Change: +0.7

+6.4%
（ +2.6%）   

+1.7 +8.8

+15.1%
（ +7.6%）   

+2.0

+1.1

+17.7%
（ +3.9%）   

+37.8%
（ +31.8%）   

+2.0

+23.8%
（ +10.9%）   

+1.6

三か月為替影響除く７４８のフォントの色を変更
シェアNo.1に向けた構成を継続→Prunで確認

最後の文再検討

二つ目の開始位置調整
３つ目南米、中華圏、東南アジア
⇒修正完了

戦略的絞り込み⇒このまま
積極的なマーケティングの詳細
⇒PRUN主導のブランドキャンペーンと商品ローンチキャンペーン。マ
ラソンやランニングイベントを通じたMK活動によるお客様との接点拡
大を目的とした活動

*

*Effective from 2026, a portion of products has been transferred to SPS.

(Billions of yen)

SUPERBLAST 3

The midsole features a dual-layer construction that delivers high rebound while ensuring excellent stability.

 A highly breathable upper material is used to keep the foot comfortable. The bright and energetic design and 

color scheme express both the technology and unique character of the model. A versatile model that 

accommodates a wide range of running style.
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This is Performance Running results.

Net sales amounted to 116.7 billion yen, representing approximately 19% growth YoY.
On a currency-neutral basis, sales increased by 10%, with steady growth across all regions.

In particular, Southeast and South Asia recorded growth of over 30%.
In addition, sales to run specialty stores in the U.S., which remain a focus area, 
increased by approximately 34%.

Gross margin decreased by 0.5 percentage points to 52.4%, primarily due to the impact of U.S. tariffs.

Category profit margin declined by 1.3 percentage points, mainly reflecting the impact of U.S. tariffs 
as well as higher advertising expenses in Europe.
However, it continued to maintain a high level, exceeding 25%.



© 2026 ASICS Corporation. All Rights Reserved.18 © 2026 ASICS Corporation. All Rights Reserved.

P.RUNFULL LINEUP

• Daily jogging through full-distance marathons, the lineup is structured with detailed variations tailored to purpose, running ability, and running form.
• A key strength lies in functionality derived from extensive foot-shape data, enabling coverage from top athletes to recreational runners.
• By shifting toward higher value-added products, strengthen its positioning as a premium brand.

CUSHIONSTABILITY

GEL-CUMULUS 28

GEL-PULSE 17

GEL-KAYANO 32

GT-2000 14

GT-1000 14

GEL-NIMBUS 28 

TRAILSPEED

METASPEED RAY

MAGIC SPEED 5

TRABUCO MAX 5

TRABUCO 14 

METAFUJI TRAIL

BOUNCE

NOVABLAST 5 

SONICBLAST

MEGABLAST

SUPERBLAST 3

S4+ YOGIRI

METASPEED TOKYO

Stable support Soft cushioning Responsive rebound with a sink-
and-bounce feel

Speed-oriented design Powerful grip

18

This slide shows the product lineup for Performance Running.

Growth is being driven by the BOUNCE segment shown in the center of the slide, led by SUPERBLAST 3, 
launched in February this year, and NOVABLAST 5, which continues to perform strongly.

From the second quarter onward, we plan to sequentially launch innovative new products 
across categories such as STABILITY, CUSHION, BOUNCE, and TRAIL.
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3-month period
(Jan to Mar)

FY25Q1 FY26Q1
YoY

Change Change%

Net sales 25.4 30.5 +5.1 +19.8%

Net sales 
(currency-neutral) 28.6 +3.2 +12.5%

Category profit 6.0 7.4 +1.4 +23.2%

Category profit margin 23.9% 24.5% - +0.6ppt

億円切り捨て

7.9 

3.7 

5.8 

1.8 

3.2 

1.3 1.5 

8.3 

4.3 

7.2 

2.8 
3.8 

2.1 
1.6 

ASICS Japan North America Europe Greater China Oceania Southeast and
South Asia

Others

+17.3%
（ +12.8%）   +9.4%

（ -0.5%）   

% change： +5.1%
（ Currency-neutral： -）   

+54.2%
（ +49.2%）   

CORE PERFORMANCE SPORTS (CPS)

+24 .3 %

（ + 10.0% ）   

+55.3%
（ +45.5%）   

+21.2%
（ +6.9%）   

Change: +0.4

+0.6

+1.0

+0.6

+1.4

+0.8
+0.1

Summary

• Net sales increased, driven by growth in tennis and indoor sports, including volleyball.

• Gross margin was 46.6%, down 0.4 ppt YoY, mainly due to a higher WS ratio in North America and the impact of 

tariffs.

• Category profit increased, particularly in Europe, Greater China, and Southeast and South Asia.

• We will further strengthen our presence in the core tennis business by enhancing product promotion centered 

on the use of our products by contracted athletes at major international tennis tournaments, as well as by 

hosting global tennis events inviting key accounts and key opinion leaders, and reinforcing marketing 

communications.

SKY ELITE FF 3

A flagship model inspired by METARISE 2, 

offering an exceptional balance of responsiveness and cushioning.
←フォント確認
他のスライドも

(Billions of yen)

FY26Q1FY25Q1

(South America, Korea)
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Here is Core Performance Sports.

Net sales amounted to JPY 30.5 billion, representing double-digit growth YoY.

Tennis, volleyball, and indoor sports continued to perform strongly.

Gross margin was affected by changes in channel mix and the impact of U.S. tariffs.
However, category profit increased, mainly driven by Europe, Greater China, and Southeast and South Asia, 
and category profit margin also improved.
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2.3 

0.9 

4.0 

1.1 
0.7 0.7 

0.3 

2.8 

1.0 

6.4 

1.5 
1.0 

0.8 0.5 

ASICS Japan North America Europe Greater China Oceania Southeast and
South Asia

Others

Summary

• Net sales increased +39.5% driven by Europe with strong running apparel sales and regions 

including Greater China and Oceania.

• Gross margin improved to 54.6% (+0.1ppt YoY) , supported by price optimization initiatives 

and a strategic focus on higher value-added products.

• Category profit increased significantly, mainly driven by strong performance in Europe.

• This season, we introduced products inspired by traditional Ise Katagami patterns, combining cultural 

craftsmanship with lightweight, high-mobility designs to strengthen brand differentiation and drive customer 

acquisition and loyalty.

% change： +20.9%
(Currency-neutral : -) +19.2%

（ +16.2%）   

APPAREL (AP)

+13.7%
（ +7.6%）   

+60.4%
（ +43.4%）   

+41.4%
（ +32.5%）   

+33.6%
（ +17.9%）   +48.6%

（ +33.9%）   

Change: +0.5

+ 0.1
+0.4

+0.3

+2.4
+0.1

+0.2

LIMITED SERIES WIND BREAKER JACKET

A flagship running apparel line that combines designs inspired by traditional 

Japanese craftsmanship with ASICS apparel technologies, expressing the flow of air 

through the garment as “Ibuki” (breath).

（単位：億円）3-month period
(Jan to Mar)

FY25Q1 FY26Q1
YoY

Change Change%

Net sales 10.3 14.4 +4.1 +39.5%

Net sales 
(currency-neutral) 13.3 +3.0 +29.5%

Category profit 1.6 3.0 +1.4 +85.5%

Category profit margin 15.8% 21.0% - +5.2ppt

AJP 野球事業
２５Q1：
AP Sales 3.3億円/ GP% ３７．１%
ACC Sales 0.7億円/ GP% 34.7%
野球事業抜きのGP% 57.6%

26Q1:
AP Sales 4.4万円/ GP% 0.2%
ACC Sales 6.6百万円/ GP% 0.6%
野球事業抜きのGP% 52.2%

(Billions of yen)

FY26Q1FY25Q1

(South America, Korea)
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This shows Apparel.

In Europe, running apparel continued to perform strongly, driving significant revenue growth.
In addition, Greater China and Oceania also achieved strong growth, 
resulting in approximately 30% growth on a currency-neutral basis overall.

Category profit margin exceeded 20% and further improved YoY, 
supported by price optimization, a focus on higher-value products, and improved cost efficiency 
driven by revenue growth.
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2Q時点：パリファッションウィークの
活気を受けて、アシックスはアス
リートではなくファッションアイコンに
向けたフットウェアとライフスタイル
アパレルを展開し、ビンテージテッ
クを踏襲しつつスポーツスタイルを
昇華させ、オンラインとオフラインの
イベントでその技術と履き心地の良
さをSNSやECを通じたデジタルブラ
ンド体験で提供しています。

◎キネテックフルーエント(SS25)
香港と宮下パーク（ピンポイント過ぎる）
商品画像の権利はOK

11月からイベントで12月発売Q4

キネテックがシリーズでフルーエントが普及版とい
う意味
ファッション層のもう１つの柱である140ドルで、ここ
に対してマーケティングをする

人がいる写真があればスポーツスタイルの世界観
が伝わるかも。

ノヴァリスシーズン２
イメージを高めるための施策。シャツとシューズの
セットで買う人が多い。
ノヴァリスのカプセルコレクションであるフットウェア
アパレル含めてローンチする

文案：
市場で市民権のあるK１４の続きで、ビジブルテック
なキネテックフルーエントを投入する

スタイリッシュ、おしゃれさ、とがったの資料

４Qのコメントの方向性：
・なぜ売れたのか（マーケ内容→売れ
たもの記載）：実績部分で記載
・今後何がうれるのか（製品画像で表
現？）

・ライフスタイルという言葉は廣田さん
が却下するので使わない。ブランド訴
求という言い方をする。

1Qのコメントの方向性：
・24年を土台に1Qはどうなったのか？
（マーケ内容→売れたもの記載）：
実績部分で記載

・計画比で1Qで未達分に触れる？→触れな

い。年間開示予想での比較しかないため。た
だし、リカバリーしているストーリーだと良さそ
う。
・2025年2Qはどういうマーケ活動をしてどの
ように市場が広がるのか
（製品画像で表現？）

去年まではまだまだ認知がない、
コラボパートナーを展示していた。
コラボパートナーの力も借りて、
露出していた。
今年はコラボパートナーは副次的。
プレミアムなブランドとしてのイ
メージだけでなく、ビジブルテッ
クを全面的に再活性化していきた
い。テック感、快適性を訴求して
いく。

神戸ストアの店頭にもある。
6ヵ月のシーズンの中で強調したい
ものは SNS だけでなく店頭や動画
も含めてフルでプロモーションを
している
SNS 以外にもメディア、 Ecom す
べてに。

4月にヨーロッパのデリバリーが回
復し、 FP水準まで累計で戻る予定。

売上高は、 VINTAGE TECH が引き続き好調を維持、 MODERN のGEL-NYC や注力サイ

ロのVIS-TECH である KINETIC FLUENT の売上構成比が増加し、全地域で増収 . 特に北

米、欧州、中華圏、日本で 2倍以上の増収.

粗利益率は、引き続き高付加価値商品に対する需要が強く 5 1 .5 % （前期比 +2 .0 ppt ）改

善.

強いVINTAGE TECH のモメンタムを活かして、 2月にキコとのキュレーションにス

タートし、 3月にインライン商品、 4月には汎用的なカラーを販売し、包括的なマーケ

ティング活動を通じて女性客へのリーチ拡大を図る .

6月のパリファッションウィーク期間中にブランドイベントを実施し、プレミアムライ

フスタイルブランドとしてのプレゼンス向上を図る .

• 売上高は、 VINTAGE TECH が引き続き好調を維持、 MODERN サイロ のGEL-NYCやVIS -

TECH のKINETIC FLUENT の売上構成比が増加し、全地域で大幅成長 .

• 粗利益率は50.7 % 、 前期比△0.3ppt とマイナスも、 WS チャネルが大きく成長 .

• 強いVINTAGE TECH のモメンタムを活かし、 2月からグローバル発売した GEL-DS TRAINER 

14 を全面的に押し出したマーケティング活動を通じて、女性客へのリーチ拡大を図る .

• 昨年に引き続き 6月のパリファッションウィーク期間中にブランドイベントを実施し、

プレミアムライフスタイルブランドとしてプレゼンスの更なる向上を目指す .

・上期下期のトレンドがあれば。マーケ費。

・商品説明：２５AWがクォンタムの周年で、アッパーが現代テイスト。

・ビズテックをもっと次のトレンドとして伸長していきたい。

・ポートフォリオのバランスをビンテージテックよりから他の柱を育てていく。ビズテック再活性化。

・今後の取り組みとマーケティングコメント：東京のアクティベーション(9月)、ポップアップ。こうご期待の文調。

・アシックスだけ。東京でのブランドイベント、東京から世界にスポーツスタイルを発信していく。9月規模の大きな。一般客やメディ

アもくる。

（東京世界陸上のタイミングに合わせたイベント）※日付、場所あとで。

・商品ポートフォリオの拡充：引き続きビズテックなどの商品を打ち出しつつ、ビンテージテックに偏らない、ポートフォリオを目指す。

・ブランドの体験

・女性へのリーチは：キュムラス、ビンテージテック（1Qで書いたから2Qは書かない）

・WS施策について：特定の製品は作ってはいるが・・。各チャネルのブランド体験の効果を通じて・・という表現。WS/RT/EC全体

への施策による増加。

AEG ： SPSのメンズシュー
ズを取り扱う JDの店舗数は
2024 年286 店舗、 2025 年
450 店舗で1.6 倍成長、
2026 年650 店舗予定。
Women 、 Kids も順調に増
加。
ANA:2024 年120 店舗、
2025 年190 店舗で1.6 倍成
長、 2026 年250 店舗予定。

Summary

• Net sales grew significantly driven by strong performance in the WS channel in Europe and North America.

• Gross margin declined to 50.1% (down 0.6ppt YoY), mainly due to the impact of U.S. tariffs. 

However, category profit increased, supported by revenue growth in North America and Europe.

• Brand experience value will be enhanced through marketing initiatives such as Milan Design Week.

• New stores specialized in SportStyle category are planned to be opened.
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% change： +11.9%
(Currency-neutral : -)  

+12.5%
（ +9.2%）   

SPORTSTYLE  (SPS)

+81.1%
（ +75.9%）   

+85.6%
（ +63.6%）   

+67.8%
（ +57.3%）   

+72.0%
（ +51.7%）   

+26.9%
（ +19.9%）   

Change: +0.2

+6.6

+3.2

+1.3

+12.3

+0.2
+0.8

3-month period
(Jan to Mar)

FY25Q1 FY26Q1
YoY

Change Change%

Net sales 35.1 59.6 +24.5 +69.6%

Net sales 
(currency-neutral) 54.9 +19.8 +56.3%

Category profit 11.1 19.5 +8.4 +75.8%

Category profit margin 31.7% 32.9% - +1.2ppt

10/23 以降更新

SPSの画像選定とコメントのマニュアル
・画像に対するコメント：をリンクさせた文章
を記載
・今後の取り組みに対するコメント：次の四半
期に向けたコメント (ポップアップ等がなけれ
ば画像に対するコメントのみ）
①商品画像について
・商品画像は何か
・商品画像の説明文をもらう
・それはなぜ選んだのか？
②今後の取り組みについて
・ SPSがその他力を入れていること
・ 10 -12 月でのポップアップやマーケ活動

8,084 8,316 +232 +2.9 %

オーストラリアのHSDT→変更
粗利益率の文修正

1Q 類似

Or クリエイティブ
スタジオ

GEL-KINETIC 2.0

A flagship model of the VISIBLE TECH silo, designed to deliver premium comfort 

in lifestyle scenarios while pursuing a more futuristic and innovative design.

効率的なマーケティング施策とは⇒対売上の広告宣
伝費率が減少（△0.5ｐｐｔ）

GelNYC２．０確認⇒前作「GEL-NYC」からのアップ
デート商品。今回が初出し

*Effective from 2026, a portion of products has been transferred from P.RUN.

*

(Billions of yen)

FY26Q1FY25Q1

(South America, Korea)
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This is the results of SportStyle.

Strong growth continued across all regions, with net sales reaching 59.6 billion yen, 
representing approximately 56% growth on a currency-neutral basis.

Gross margin declined by 0.6 percentage points compared with the previous year to 50.1%.
However, category profit increased, driven by revenue growth in Europe and North America.
Category profit margin further improved YoY, reaching 32.9%.
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SPORTSTYLE FULL LINEUP

• By maintainingmultipleproductgroups,weenableflexibleopportunity capture and risk management in the fast-moving sneaker market characterized by rapid trend cycles．
• The portfolio is shifting toward a more premium direction, with a focus on products priced above USD100.
• Leveraging apparel collections to propose styling, along with product appeal through collaborations and customer acquisition initiatives, we will continue to introduce a diverse range of 

new products in AW26.

VISIBLE TECH MODERN VINTAGETECH CLASSICS

GEL-KAYANO 14 GEL-LYTE lll GEL-FLEXKEE PRO 2.0GEL-NYC 2.0GEL-KINETIC 2.0

GEL-QUANTUM 360ⅠCM GEL-NUNOBIKI HYPERSYNC JAPAN PROSKYHAND OG

ASICS X CECILIE BAHNSEN
GEL-QUANTUM 360 I

ASICS X KIKO KOSTADINOV
LYASA FF

ASICS X OTTO 958
GEL-SD ARZACHOTTO

ASICS X KITH
GEL-LYTE Ⅲ Remastered

ASICS X Gino Iannucci
LEGGEREZZA FB

SPS APPAREL SKATEBOARDING

Creation of the SPS brand universe

SS26 INLINE COLLECTION

ASICS X YOASOBI
COLLECTION

Blend of Technology & Style Restructured Archive Archive from ‘00s Archive from ‘90s Technology and style tailored to 
skateboarding

Collaboration

※SILO names have been restructured based on the product’s historical context and customer-facing communication in Retail and EC.
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This slide shows SportStyle product portfolio.

The VINTAGE TECH segment in the center of the slide and the MODERN silo 
on the left are performing strongly, driving growth.

We are enhancing product appeal and acquiring new customers through styling proposals 
that incorporate apparel collections, as well as through collaborations.
At the same time, we plan to continue launching a diverse range of new products for the Fall/Winter season.
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ONITSUKA TIGER (OT)
MEXICO66 GOLF

A golf-specific model developed from the MEXICO 66 SD, featuring a design that 
seamlessly transitions between on-course play and daily wear, thereby broadening 
its versatility across various occasions.

Summary

• Net sales increased by 33.8% year-on-year, driven by growth across all regions, particularly in Japan, 

where inbound demand remained strong.

• Inbound sales in Japan reached 11.2 billion yen, marking a record high for the first quarter (January–March), 

up 43.1% YoY.

• Gross margin was 74.7%, up 0.7 percentage points year-on-year, maintaining a high level.

• In March, we launched the “MEXICO 66 GOLF,” which combines fashionability with the functionality of golf shoes.

• We plan to open a large-scale flagship store in Japan this summer.

（単位：億円）3-month period
(Jan to Mar)

FY25Q1 FY26Q1
YoY

Change Change%

Net sales 28.3 37.8 +9.5 +33.8%

Net sales 
(currency-neutral) 36.5 +8.2 +29.0%

Category profit 10.3 14.9 +4.6 +45.3%

Category profit margin 36.4% 39.6% - +3.2ppt

13.1 

1.6 

7.7 

0.5 

3.6 
1.6 

18.2 

2.6 

9.5 

0.5 

4.8 

2.0 

ASICS Japan Europe Greater China Oceania Southeast and
South Asia

Others

（ Korea）

% change： +39.0%
(Currency-neutral : -)  

+34.2%
（ +26.7%）   

+55.8%
（ +36.3%）   

+23.3%
（ +15.3%）   +16.6%

（ +2.9%）   

+23.4%
（ +20.6%）   

Change: +5.1

+1.8
+0.0

+1.0
+1.2

+0.4

二つ目、中国の自粛要請あるも堅調である旨記載
→河野さん資料では101億円

最後の文→2月にAW26・・・・への参加

(Billions of yen)

FY26Q1FY25Q1
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This is Onitsuka Tiger.

Net sales amounted to 37.8 billion yen, representing 29% growth YoY on a currency-neutral basis.
In Japan, sales to inbound tourists reached a record high of 11.2 billion yen for the first quarter 
and continued to perform strongly.

Gross margin was 74.7%, and category profit margin was 39.6%, 
both maintaining high levels.

In the summer of 2026, we plan to open a new flagship store in Japan.
For future store openings, we will prioritize delivering a premium brand experience 
and carefully select locations.
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WALKING (WK)

ポイント

• 売上高は、 XXXXXXXXX

• 粗利益率は、．

• カテゴリー利益は、．

• XXXXX

（単位：億円）3-month period
(Jan to Mar)

FY25Q1 FY26Q1
YoY

Change Change%

Net sales 3.7 4.3 +0.6 +15.9%

Net sales 
(currency-neutral) 4.3 +0.6 +15.9%

Category profit 0.3 0.7 +0.4 +143.7%

Category profit margin 8.4% 17.7% - +9.3ppt

3.7 

4.3 

Japan

% change： +15.9%
(Currency-neutral : -)  

Change： +0.6

RUNWALK TRAD SNEAKER LUX
Japanese-made sneakers using premium-quality leather

Summary

• Net sales increased +15.9%, led by strong inbound sales in Japan.

• Gross margin improved to 55.9% (+3.8ppt YoY) partly due to improvement of price optimization.

• Category profit increased as a result ofabove revenue, an improved gross margin, and appropriate cost control.

• Participate in theTokyoXtremeWalk100and an Italianfootweartradefairto further strengthen brand value of

ASICS WALKING.

(Billions of yen)

FY26Q1FY25Q1
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Finally, I will explain the Walking category, which we have newly disclosed starting this quarter.

Net sales amounted to 4.3 billion yen, representing approximately 16% growth YoY.
Sales are currently concentrated primarily in Japan, with growth driven by company owned retail stores 
benefiting from strong inbound demand.

Gross margin improved by 3.8 percentage points to 55.9%, reflecting ongoing price optimization.

In addition, through appropriate control of SG&A expenses, including advertising expenses, 
category profit margin improved by 9.3 percentage points to 17.7%.
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This shows net sales by region.
Net sales increased across all regions.

In particular, in Europe, strong growth in Performance Running, together with significant expansion in 
SportStyle and Onitsuka Tiger, drove revenue growth of 27% on a currency-neutral basis.

In Greater China, sales increased by 20%, supported by continued strong performance in Retail.
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This is the breakdown of consolidated operating profit by region.

As you can see, operating profit increased across all regions.

In terms of operating margin, ASICS Japan improved by 3.2 ppt to 31.7%, 
mainly driven by significant revenue growth in Onitsuka Tiger.

In Southeast and South Asia, operating margin also improved by 1.9 ppt to 26.3%, 
reflecting revenue growth in both Performance Running and Onitsuka Tiger.



28

This shows net sales by channel.

Net sales increased across all channels.

Wholesale recorded significant growth in North America, Europe, and Southeast and South Asia, 
achieving 25% growth on a currency-neutral basis.

Retail grew by 23%, driven by strong inbound demand in ASICS Japan, as well as growth 
in Greater China and Southeast and South Asia.

EC recorded approximately 16% growth, excluding North America 
where we implemented a strategic narrowing of operations.
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Here is the preliminary consolidated net sales for April.

Net sales totaled 79.4 billion yen, representing approximately 15% growth YoY 
on a currency-neutral basis.

All categories recorded growth.
In particular, SportStyle grew by more than 65% and Onitsuka Tiger by over 35%, 
both on a currency-neutral basis.

By region, ASICS Japan and Southeast and South Asia achieved close to 30% growth.

In particular, sales to inbound tourists in ASICS Japan are expected to significantly exceed 
4.0 billion yen recorded in the same month of the previous year, 
reaching  5.9 billion yen and marking a new monthly record.
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CONSOLIDATED BALANCE SHEET

Total assets

640.1
(+53.6 from FY25Q4)

Liabilities

322.2
(+9.1from FY25Q4)

Net assets

317.9

(+44.5from FY25Q4)

Current assets

 462.2

(+52.3 from FY25Q4)

Fixed assets 

177.9
(+1.3 from FY25Q4)

Equity ratio : 49.4% (FY25 Q4 : 46.3%)

注意事項
・ BS増減をBSの並びに
・図の数値を編集
・見かけの数値と合わす

(Billions of yen)

Main Factors for Increase/Decrease

Cash and deposits                              +7.1

Trade and other receivables +46.5

Inventory               -8.1

Main Factors for Increase/Decrease  

Trade and other payables                      -5.6

Short-term borrowings +37.5

accrued expenses                -13.4

Tax payable -7.1

Main Factors for Increase/Decrease

Profit                                                         +46.5

Dividend payments                                  -11.3

Deferred gains or losses on hedges    +6.1

財務

• Inventory decreased by ¥8.1 billion compared with the previous fiscal year-end,reflecting the smooth sell-through of inventory for SS26 (¥9.8 billion decrease on a currency-neutral basis).

• Short-term borrowings increased mainly due to higher working capital needs from sales growth (primarily due toincreased trade and other receivables) and the payment of year-end dividend.

• Equity ratio increased by 3.1ppt from the previous fiscal year-end, supported by steady growth in net income.
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This outlines the status of the balance sheet.

Inventories decreased by 9.8 billion yen from the end of the previous fiscal year on a currency-neutral basis.
However, working capital, including trade receivables, increased in line with revenue growth.

In addition, supported by the steady accumulation of profit, 
the equity ratio improved by 3.1 ppt from the end of the previous fiscal year to 49.4%.
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• Operating cash flow was an outflow of ¥11.1 billion, down ¥14.5 billion YoY, despite record-high quarterly net profit.

This was mainly due to higher working capital needs from sales growth (primarily due to increased trade and other receivables) 

         and a sharp increase in income taxes paid, up ¥15.7 billion YoY, following record-high profit in the previous fiscal year.

• CCC was 132 days, remaining at a similar level YoY and compared with the previous fiscal year-end.

FY25Q1 FY25Q4 FY26Q1 YoY vs FY25Q4

DSO
(Days Sales Outstanding)

47 45 45 -2days -

DIO
        (Days Inventory Outstanding)

148 152 150 +2days -2days

DPO
      (Days Payable Outstanding)

65 65 63 -2days -2days

CCC 130 132 132 +2days -

Cash balance 113.5 billion yen 112.2 billion yen 119.3 billion yen +5.8 billion yen +7.1 billion yen

-5.0

34.4

17.0

(Billions of yen)

■Consolidated CCC
(Days)

CONSOLIDATED OPERATINGCASH FLOW

Q4

Q3

Q2

Q1

109.9

※ 3.4

FY25

43.0

40.3

23.2

104.6

FY24

37.3

24.0

49.5

-6.2

FY26Q1

-11.1

※ -11.1

※Breakdown FY25Q1 FY26Q1 Change

Profit before income taxes 43.3 61.8 +18.5

Depreciation and amortization 5.3 7.6 +2.3

Increase in working capital (-) -27.0 -41.9 -14.9

Increase in other assets (-) -6.7 -5.9 +0.8

Decrease in other liabilities (-) -9.1 -12.1 -3.0

Income taxes paid (-) -7.9 -23.6 -15.7

Other changes 5.5 3.0 -2.5

Total 3.4 -11.1 -14.5
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This shows consolidated operating cash flow.

Operating cash flow decreased by 14.5 billion yen YoY, 
resulting in a cash outflow of 11.1 billion yen.

Despite achieving record-high quarterly profit, 
this was mainly due to an increase in working capital associated with revenue growth, 
as well as a significant increase in income tax payments following record-high profits 
in the previous fiscal year.

The cash conversion cycle remained at 132 days, in line with the level at the end of the previous fiscal year.
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BY CATEGORY / REGIONAL DIO AND INVENTORIES

■Category (Billions of yen) * FY25Q1 FY25Q4 FY26Q1 YoY vs FY25Q4

P.RUN
DIO 99days 96days 98days -1days +2days

Inventories 41.2 61.5 58.5 +17.3 -3.0

CPS
DIO 92days 88days 88days -4days -

Inventories 10.6 15.0 13.2 +2.6 -1.8

AP
DIO 157days 161days 159days +2days -2days

Inventories 8.5 9.6 11.2 +2.7 +1.6

SPS
DIO 83days 83days 80days -3days -3days

Inventories 13.4 22.2 22.7 +9.3 +0.5

OT
DIO 209days 210days 215days +6day +5days

Inventories 21.6 24.7 28.9 +7.3 +4.2

■MajorRegions（ Local currency） FY25Q1 FY25Q4 FY26Q1 YoY vs FY25Q4
Asics Japan

(Billions of yen)
DIO 128days 139days 142days +14days +3days

Inventories 15.7 22.2 20.5 +4.8 -1.7
United States

(M USD)
DIO 117days 114days 107days -10days -7days

Inventories 14.0 18.7 16.2 +2.2 -2.5
Europe
(M EUR)

DIO 149days 146days 146days -3days -
Inventories 20.1 28.6 26.5 +6.4 -2.1

China
(M RMB)

DIO 174days 170days 165days -9days -5days
Inventories 98.3 97.7 100.4 +2.1 +2.7

• Consolidated DIO was 150 days. It increased by 2 days YoY, mainly due to a significant increase in the inventory mix of OT products at ASICS Japan, where inbound demand remained strong.

Meanwhile, consolidated DIO improved by 2 days compared with the previous fiscal year-end, reflecting the smooth sell-through of inventory for SS26.

■Consolidated DIO (Billions of yen) FY25Q1 FY25Q4 FY26Q1 YoY vs FY25Q4

Consolidation

DIO 148days 152days 150days +2days -2days

Inventories 126.6 178.9 170.8 +44.2 -8.1

of which: Goods in transit 28.9 46.3 38.1 +9.2 -8.2

* Goods in transit are not included in the inventory balance of each category.
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This shows DIO by category and key region.

Consolidated DIO was 150 days, an increase of 2 days YoY.
This was mainly driven by ASICS Japan, where inbound demand remained strong 
and the inventory mix of Onitsuka Tiger increased significantly.

On the other hand, due to the steady sell-through of Spring/Summer 2026 inventory, 
DIO improved by 2 days compared with the end of the previous fiscal year.
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(Fixed assets as the end of FY25Q4+ Fixed assets as the end of FY26Q1) ÷ 2 

(Working capital as the end of FY25Q4+ Working capital as the end of FY26Q1) ÷ 2 

Net sales for FY26Q1

Net sales

Cost of sales

Salaries and wages

Rent &                           
Depreciation and amortization

Working capital turnover ratio *1

Fixed asset turnover ratio *2

Gross margin

SG&A to sales ratio

Profit

Efficiency

ROA *3

Others

FY26Q1 : 54.6%
FY25Q1 : 55.8%

FY26Q1 : 32.1%
FY25Q1  : 34.4%

FY26Q1 : 270.2 billion yen
FY25Q1 : 208.3 billion yen

FY26Q1 :122.7 billion yen
FY25Q1 : 91.9 billion yen

FY26Q1 : 25.4 billion yen
FY25Q1 : 21.9 billion yen

FY26Q1 : 17.9 billion yen
FY25Q1 : 13.3 billion yen

FY26Q1 :9.8 billion yen
FY25Q1 : 8.9 billion yen

FY26Q1 : 33.7 billion yen
FY25Q1  : 27.7 billion yen

FY26Q1 : 5.0 
FY25Q1  : 5.2

FY26Q1 : 6.1 
FY25Q1  : 5.7

FY26Q1 :30.4%
FY25Q1 : 24.5%

Strengthen profitability

Improve asset efficiency

ROA TREE

Advertising

• Operating margin improved as SG&A to sales ratio declined due to sales growth and effective SG&A cost control, despite the impact of U.S. tariffs on gross margin.

• Asset efficiency improved due to higher fixed asset turnover ratio, although working capital turnover ratio declinedas  working capital needs increased in line with sales growth.

• As a result, ROA improved to 30.4%, up 5.9 ppt YoY.

*1  Working capital turnover ratio  ＝ *3  ROA＝

Net sales for FY26Q1
*2  Fixed asset turnover ratio ＝

Net profit for FY26Q1

(Total assets as the end of FY25Q4+ total assets as the end of FY26Q1) ÷ 2 

× 4 

× 4 

× 4 
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This explains ROA.

As explained earlier, gross margin declined due to the impact of U.S. tariffs. 
However, through disciplined control of SG&A expenses, operating margin improved.
In addition, asset efficiency improved, supported by an increase in fixed asset turnover.
As a result, ROA rose by 5.9 ppt YoY to 30.4%.
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This slide shows the IR calendar.

We plan to announce our next Mid-Term Plan in November this year.

On the following pages, we also introduce our initiatives related to intangible assets and ESG.
Please take a look at them at your convenience.

This concludes my presentation.
Thank you very much for your attention.
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IR TOPICS

#001E62 #0E31A0 #2947d1 #485CC7 #B6B8DC #EBEBEB #A9A9A9 #919191 #5E5E5E

１ ２Hosted an inspection tour for analysts and institutional investors in Indonesia Activities for Individual Investors

IR Briefing for Individual Investors in Naha

• The second round of Our hands-on IR briefing for individual investors has begun, with the second 

event held on 14 in Naha. In addition to presentations by COO Tominaga and Outside Director Murai, 

all outside directors took the stage.

• Planning to hold these events in 7 cities 

(Fukuoka, Sapporo, Sendai, Kobe, Nagoya, Hiroshima, and Tokyo).

IR BOOK

• The latest edition of the "IR BOOK," a company overview document for individual investors, 

will be released at the end of March.

•  In addition to ASICS’ founding philosophy and history, the book introduced

 management reforms and category-based management structure that underpin the 

company’s strong recent performance

Click here for the IR BOOK→

Store tour Factory Tour

Running Padel

• As part of the “Year of ASIA” initiative, ASICS organized a tour from March 28 to 

30 in Indonesia—a country with one of the largest populations in Southeast Asia 

with the aim of allowing participants to experience the market’s potential firsthand.

• In addition to trying out running and padel and touring stores and factories,

 key members gave presentations.

Outside DirectorsCOO Shoe try-on
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INITIATIVES REGARDING INTANGIBLE ASSETS

#001E62 #0E31A0 #2947d1 #485CC7 #B6B8DC #EBEBEB #A9A9A9 #919191 #5E5E5E

• CEO Hirota delivered a keynote speech at the "Global Intellectual Property Strategy Forum 2026"*1.

 He spoke on “ASICS’ Management Reform and Intellectual Property Strategy.”

 *1 Co-hosted by the Japan Patent Office and the National Institute of Industrial Property Information and Training (INPIT). Over 2,000 participants, 

including online attendees.

• At the “2nd Intellectual Property and Intangible Asset Governance Awards” selected by the  Intellectual Property and Intangible 

Asset Governance Promotion Association *2, ASICS received the “Grand Prize”. This marks ASICS' second consecutive year of 

winning the award; following last year's Excellence Award, highly commended for its commitment to achieving "the high level of 

intellectual property governance."

 *2 Intellectual Property and Intangible Asset Governance Promotion Association (IPIAGPA): https://ipiagpa.net/

• Targeting executives of overseas subsidiaries and others, we introduced a stock-based compensation plan granting ASICS common 

stock, and in February 2026, granted restricted stock units to eligible recipients.

We aim to further enhance corporate value by promoting greater value sharing with our shareholders, not only for Japanese 

employees but also for foreign executives and staff.

Human 
Capital

Intellectual 
Property
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ESG INITIATIVES①

#001E62 #0E31A0 #2947d1 #485CC7 #B6B8DC #EBEBEB #A9A9A9 #919191 #5E5E5E

 "NEOTIDE" Sneakers Made from End-of-Life Products Launch in Europe

• The latest model in the "NEOCURVE" series, which was developed through an industry-first initiative to recycle used shoes into raw materials 

for new shoes

•  The proportion of recycled shoe material has been further increased to 17.5%. 

• By completing the entire process—from shoe collection to manufacturing and sales—within Europe, the initiative also aims to reduce CO2 

emissions.

 Conducted a biodiversity survey based on the "TNFD Recommendations"

•  With the aim of understanding ASICS’ impact on nature and its dependence on nature, the company conducted a LEAP analysis* based on 

the recommendations of the TNFD, an initiative that promotes the disclosure of nature-related financial information.

• Going forward, we will prioritize addressing synthetic raw materials, which account for a large portion of our procurement, and work to 

strengthen the acquisition of primary data through the continued procurement of certified materials and improved traceability

* LEAP Analysis: An analytical process designed to help companies understand their interdependence with and impact on nature, and to identify and assess 

nature-related risks and opportunities.

Selected for the “Dow Jones Best-in-Class (DJ BIC) Asia Pacific Index” for the 11th consecutive year 

• Selected for the “Asia Pacific Index”—which targets companies in the Asia-Pacific region—of the “DJ BIC,” 

which evaluates the sustainability of companies worldwide across three dimensions (economic, environmental, and social) and selects top-

performing companies, for the 11th consecutive year. (162 companies selected, including 76 Japanese companies)

Selected for the “S&P Global Sustainability Yearbook 2026”

• Selected as a “Yearbook Member” for “The Sustainability Yearbook 2026,” published by S&P Global, 

for the first time in three years. (848 companies selected out of approximately 9,200 worldwide)

NEOTIDEEnvironment

Society
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#001E62 #0E31A0 #2947d1 #485CC7 #B6B8DC #EBEBEB #A9A9A9 #919191 #5E5E5E

Ms. Jenifer Rogers

ESG INITIATIVES ②

Governance

Enhancing Diversity on the Board of Directors
• Jenifer Rogers has been appointed as ASICS’ first foreign-born director.

(For reference: 9 directors (including 6 independent outside directors); 66.7% independent outside directors; 
44.4% female directors)

 Enhancing Communication with Individual Shareholders
• In conjunction with the notice of the 2025 Annual General Meeting of Shareholders, the Chairperson provided 

an overview of the agenda items and a video message from the director candidates was distributed.
• The number of shareholders attending the meeting in person was 294, more than double the number from the 

previous year. An ASICS Foundation activity report session was held immediately after the meeting concluded.
• The policy is to alternate the venue for annual general meetings between Kobe and Tokyo starting next year. 

The meeting in March 2027 is scheduled to be held in Tokyo.

 Early Disclosure of Securities Reports
• With the aim of ensuring that shareholders and investors have sufficient time for various considerations and 

decision-making, ASICS, for the first time,
 submitted its securities report on March 4, three weeks prior to the General Meeting of Shareholders.

• This early disclosure represents a leading-edge approach even among Japanese companies.

Enhancing Diversity on the Board of Directors

• Jenifer Rogers has been appointed as ASICS’ first foreign-born director.

For reference: 9 directors (including 6 independent outside directors); 66.7% independent outside directors; 

44.4% female directors

Enhancing Communication with Individual Shareholders

• In conjunction with the notice of the 2025 Annual General Meeting of Shareholders, the Chairperson provided an overview of the 

agenda items and a video message from the director candidates was distributed.

• The number of shareholders attending the meeting in person was 294, more than double the number from the previous year. An 

ASICS Foundation activity report session was held immediately after the meeting concluded.

• The policy is to alternate the venue for annual general meetings between Kobe and Tokyo starting next year. The meeting in 

March 2027 is scheduled to be held in Tokyo.

Early Disclosure of Securities Reports

• With the aim of ensuring that shareholders and investors have sufficient time for various considerations and decision-making, 

ASICS, for the first time, submitted its securities report on March 4, three weeks prior to the General Meeting of Shareholders.

• This early disclosure represents a leading-edge approach even among Japanese companies.
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6.1%

24.0%

35.7%

13.2%

6.2%

6.3%

8.5%

P.RUN CPS

SPS

AP

OT

REGIONAL NET SALES BY CATEGORY (FY26 Q1)

27.5%

14.4%

23.6%

9.3%

12.7%

7.0%
5.5%

19.8%

7.3%

44.9%

11.0%

7.0%

5.8%
4.2%

3.6%

24.6%

44.5%

13.2%

5.2%

2.7%
6.2%

48.0%

7.0%

25.2%

1.6%

12.9%

5.3%

43.2%

11.3%5.3%

22.1%

14.0%

1.6%
2.5%

P.RUN

CPSAP

SPS

OT

#001E62 #0E31A0 #2947d1 #485CC7 #B6B8DC #EBEBEB #A9A9A9 #919191 #001E62

WK

WK

0.1%

99.9% *

*For WK, calculated based on sales in the Japan region

（ Southeast and South Asia, etc.）

Others
Consolidated

■ASICS Japan ■North America■Europe■Greater China■Oceania■Southeast and South Asia■Others

*Regional breakdown by category
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14.3%

17.8%

31.3%

13.8%

5.9%

6.2%
10.7%

18.3%

21.7%

7.4%
5.5%

47.0%

0.1%

REGIONAL CATEGORY STRUCTURE (FY26 Q1)

58.3%

9.1%

2.2%

30.4%

49.3%

8.5%

7.7%

31.4%

3.1%

41.3%

7.6%4.3%

21.1%

25.7%

45.8%

24.4%

6.4%

19.6%

3.8%

43.7%

12.8%
5.0%

9.5%

29.0%

「連結」業績管理の
円グラフと交換

業績

#001E62 #0E31A0 #2947d1 #485CC7 #B6B8DC #EBEBEB #A9A9A9 #919191 #5E5E5E

ASICS Japan NorthAmerica EuropeConsolidated

GreaterChina Oceania Southeast and South Asia

*Category breakdown by region

■P.RUN■CPS ■AP■SPS ■OT■WK ■Others

ASICS Japan 

Greater China

Oceania

Southeast and South Asia

Others

North 
America

Europe
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ASICS TOPIX

STOCK PRICE AND INDEX TRENDS

■Stock Price range : End of 2017 – Apr 30th, 2026

Source: Bloomberg

4,432yen（ Apr 30th）

■ EPS Trend

■ PBR Trend

*As of Apr 30th,2026

2018 2019 2020 2021 2022 2023 2024 2025 2026

(26.90)

9.50 

(22.00)

12.90 
27.20 

48.10 

88.30 

138.13 

153.91 

（ Forecast）

2018 2019 2020 2021 2022 2023 2024 2025 2026

1.6
2.2 2.9 3.2 3.1

3.9

9.5 9.9

11.6

2018 2019 2020 2021 2022 2023 2024 2025 2026

Source: Bloomberg

*Standardized with the beginning of 2018 as 100

47



© 2026 ASICS Corporation. All Rights Reserved.

DISCLAIMER Cautionary Statement with Respect to DISCLAIMER Forward-Looking Statements 

Statements made in this presentation with respect to our current plans, forecasts, strategies, beliefs and other statements that are not historical 
facts are forward-looking statements about future performance. These forward-looking statements are based on the managements’ assumptions 
and beliefs in light of the information currently available. Therefore, please refrain from relying solely on these earnings forecasts. Please note that 
actual results may differ significantly from these forecasts due to various risks and uncertainties. Risks and uncertainties that could affect actual 
results include, but are not limited to, the economic situation surrounding our business, various competitive pressures, related laws and 
regulations, and fluctuations in exchange rates. However, these are not the only factors that could affect the business performance.
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