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Hello, everyone. | am Yasuhito Hirota, the CEO.
Thank you for taking time to join us today despite your busy schedules.

| would like to give you an overview of our financial results for the fiscal third quarter ending
December 2023.

Afterwards, our newly appointed President/COO, Tominaga, will introduce himself and then
hand over to Hayashi to provide more detailed information on the financial results.






FY23 Q3 HIGHLIGHTS (1) asics
@0verall

v' Net sales: 448.1 billion yen (+23.4% YoY, +16.6% excluding currency changes)
+ Record high. Increased in all categories and regions YoY.
- 3-month period sales is +14.5% YoY (+8.2%, excluding currency changes). Showed steady growth in most of the regions.

v’ Gross margin: 51.2% (+1.2ppt YoY)

+ Succeeded in optimizing selling price and improving channel mix in spite of deterioration in purchase exchange rate.

+ Record high.
+ Operating margin improved remarkably due to sales increase, gross margin improvement, and SG&A to sales ratio decrease supported by
continuous cost control.

v Netincome: 40.2 billion yen (+73.3% YoY)
+ Record high.

QCategory performance

v' Performance Running (P.RUN): Sales +15.1% YoY
- Japan, Greater China, and Southeast and South Asia grew steadily although P.RUN products were produced preferentially last year.
+ GEL-KAYANO 30 sales were strong in major regions, exceeding the previous model.

V' SportStyle (SPS): Sales +46.2% YoY
+ Reproduction models of running shoes such as GEL-1130 and GEL-KAYANO 14 are well-received.
+ Category profit almost doubled to over 10.0 billion yen.

v' Onitsuka Tiger (OT): Sales +40.8% YoY
+ Japan sales increased significantly due to strong sales to inbound tourists. Also, Southeast and South Asia showed big sales growth.
+ Category profit almost doubled to around 13.0 billion yen.
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Now, let me explain the key points of our financial results for the fiscal third quarter ending
December 2023.

In summary, our financial results have shown a new level of growth. Our target for operating
income in Mid-term Plan, which ends this year, was 25 billion yen. We announced this plan in
February 2021, in the midst of the pandemic, so our target was based on the market situations
back then. However, this year we are expecting to exceed 50 billion yen, which is more than
twice the target of Mid-term Plan 2023. We believe that ASICS still has room for growth.
Please look forward to our next Mid-term Plan, which will be announced on November 28th.

Net sales for the third quarter have reached a record high. We have achieved 23% year-on-
year growth, or about 17% growth excluding currency changes. Even during the 3-month
period, we have continued to show strong growth with 15% increase.

Despite the worsening purchase exchange rate, gross margin improved by 1.2 points to 51.2%
from the previous year, thanks to selling price optimization and channel mix improvement. In
addition to sales growth, continuous cost control functioned well, which has resulted in a
record-high operating profit of 55.8 billion yen. Operating margin has increased significantly
from 9.9% in the same period last year to 12.5%. Net income has also reached a record high
of 40.2 billion yen.

Now, let me explain category performance.
Performance Running sales have increased by 15%, with steady growth in Japan, Greater
China, and Southeast/South Asia.

SportStyle has achieved a category profit of over 10 billion yen, which is about twice the profit
of the previous year. Hayashi will explain our initiatives in detail later.

Onitsuka Tiger sales have increased by 40%, thanks to sales to inbound tourists in Japan and
significant growth in Southeast/South Asia. Category profit has also increased by about twice
that of the previous year, reaching about 13 billion yen.
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FY23 Q3 HIGHLIGHTS (2) oasls.

@Regional performance
v ASICS Japan: Sales +35.6% YoY
* In addition to powerful sales to inbound tourists, working shoes and basketball shoes showed strong growth.
* Operating income increased remarkably due to gross margin improvement supported by high-profit OT sales growth, although affected by
deterioration in purchase exchange rate.

v’ Greater China: Sales +28.8% YoY
+ Strong growth despite difficult market conditions.
* P.RUN sales showed strong growth of 20%, although enjoyed significant recovery from lockdown in the same period of the previous year.
Sales growth rate was +10.9% excluding currency changes.

v’ Southeast and South Asia: Sales +54.3% YoY
* Recognized as a future growth driver. Especially driven by India, Malaysia and Singapore.

@Digital strategy
v" OneASICS members: 8.8 million (+32.6% YoY) / E-commerce sales: 76.5 billion yen (+35.4% YoY
* In the 2023 Sydney Marathon, provided runners with brand new customer experience from entry application to after finish.

@ Upward revision and dividend increase
v Upward revision for FY23 business forecast based on strong 9-month period performance. Net sales and all levels of profit are expected to reach
record highs.
+ Sales: 570.0 billion yen, Operating income: 52.0 billion yen, Net income: 27.5 billion yen.
v Annual dividend is expected to increase from 44.0 yen (record high / disclosed at the beginning of FY23) to 60.0 yen (year-end dividend: 35.0 yen).
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Now, let me explain regional performance.

ASICS Japan has achieved 35% sales increase compared to the previous year, especially in
Onitsuka Tiger that took advantage of inbound tourism demand. Operating profit has also
significantly increased.

Despite the tough market environment, Greater China has achieved strong growth thanks to
successful product strategies led by China headquarters.

We are also focusing on Southeast/South Asia as growth drivers, and sales have increased by
over 50%. India, Malaysia, and Singapore have played a significant role in driving sales
growth.

In terms of digital initiatives, OneASICS membership has increased to 8.82 million, and e-
commerce sales have expanded to 76.5 billion yen, which is 35% increase from the previous
year.

As a result, we made an upward revision of the annual financial forecast. We are expecting
record-high sales of 570 billion yen, operating income of 52 billion yen, and net income of 27.5
billion yen.

Furthermore, we will increase dividend from the initial forecast of a record-high annual
dividend of 44 yen per share. Annual dividend is expected to reach a record high of 60 yen.
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UPWARD REVISION AND DIVIDEND INCREASE

Net sales are expected to reach 570.0 billion yen based on strong 9-month period performance and change in exchange rate. Operating income

v
52.0 billion yen and Net income 27.5 billion yen are also record highs.
v' SPSand OT are likely to show steady growth. Regionally, Japan, Europe, and Greater China are expected to show strong performance.
v Annualdividend is expected to increase from 44.0 yen (disclosed at the beginning of FY23) to 60.0 yen, considering 9-month period performance
and cash flow status.
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These graphs show the breakdown of the increase in full-year consolidated operating income
forecast from the previously announced 46 billion yen during the second quarter to the
updated 52 billion yen. The graphs show the breakdown by category and region.

Please take a look at the details later.
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EXPANSION OF RUNNING ECOSYSTEM

[/ OneASICS membership increased over 2.0 million, which led to strong EC sales growth. J

v' Starting with Sydney Marathon, support runners to achieve their goals through digital solutions. Aim for global expansion.

M OneASICS Membership and E-commerce Net Sales Trend M Support Sydney Marathon participants

Supported Sydney Marathon (held in September 17) registered runners with

FY21Q3 FY22Q3 FY23Q3 cohesive experiences from race registration to the race day through the
OneASICS ASICS Running Ecosystem.
Membershi 4.96 million 6.65 million 8.82 million | +32.6% OneASICS membership increased over 6,000 by offering services below as
embersnip examples.
EC Net Sales ¥46.6 billion | ¥56.5bilion | ¥76.5 billion | +35.4% (1) Group Invitation (2) Ecom Offer (3) Finisher Video
B Provide a running program designed for women runner for Tokyo =
Legacy Half Marathon Ml
vwr-mdmwquuxmm RS- )
ASICS N ) ) )
Running . “ Provided a running program designed for women runners
Program . towards “Tokyo Legacy Half Marathon 2023" (held in October i
for WOMEN 15) by partnering with Tokyo Marathon Foundation. - = s
5 Toouszacy Supported women runners over 10 weeks for the race day with Oncaen darmit ~ =
an exclusive virtual race, weekly coaching, online/in-person o
event and others. : |~ e
Erbaitréﬁo‘ﬁ'?.!lcrﬂ.(ﬂly" - -
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Lastly, I would like to share our progress on expanding the running ecosystem.

We see the increase in OneASICS membership as the starting point for expanding our running
ecosystem.

OneASICS membership has reached 8.82 million, which is an increase of more than 2 million
from the previous year. EC sales have also grown by 35%, with an increase of 20 billion yen.

We have also supported runners in various ways, through marathon events such as the Tokyo
Legacy Half Marathon 2023 and the Sydney Marathon. We will continue to aim for a global
expansion of our running ecosystem by attracting more runners.

Now, Tominaga will give his greetings.
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New President/COO - Mitsuyuki Tominaga

Name : Mitsuyuki Tominaga (61)
Home Town : Kobe City, Hyogo
Sports : Tennis

Career History :

1987 Andersen Consulting, New York Office

1996 IBM Japan

2007 IBM US Headquarter, Corporate Strategy Director

2009 IBM Japan, Vice President/Executive Officer

2013 SAP Japan, Vice President/Managing Executive Officer
2016  Works Applications US, President/CEO

2018 ASICS Corporation, Executive Officer/IT Senior General Manager

2020  Managing Executive Officer/IT Senior General Manager and CDO

2021  Managing Executive Officer/Digital Senior General Manager and CDO + CIO
2023  Managing Executive Officer/CDO - CIO

January 1, 2024 Appointed as President/COO
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Hello, everyone. My name is Tominaga. Starting from January next year, | will be taking on the
role of President/COO of ASICS.

| joined ASICS as CIO in 2018.
Before that, | worked for an IT company for 30 years, helping customers with global system
construction and digitalization.

| dreamed of promoting IT and digitalization in a business company someday, and that's why |
joined ASICS.

Since 2020, | have been promoting DTC, OneASICS, Running Eco System, and other
initiatives as CDO/CIO, leading the transformation of ASICS' digital companies.

Starting from January 2024, | will aim to further globalize the company and enhance
operational excellence as the President/COO.

Lastly, | like to play tennis, and | even went abroad to play tennis when | was younger.
Nowadays, | enjoy playing tennis just as a hobby.

Please stay tuned for our upcoming Investment Day on November 28th, where we will
announce Mid-term Plan 2026.

That's all from me.

Now, Hayashi will explain the details of the financial results for the third-quarter.




Hi, this is Hayashi speaking. | would like to explain our consolidated financial results for the
fiscal third quarter ending December 2023.



g asics
OVERVIEW

Net Sales 448.1billion yen (F¥22:363.0 billion yen) Excluding currency changes: +60.1 billion yen +16.6%

@ Record high. +23.4% YoY (+16.6%, excluding currency changes).

v" In addition to capturing inbound tourists demand, working shoes and basketball shoes showed strong growth.
ASICS Japan sales increased +35.6%, Greater China +28.8% with robust growth in spite of difficult market conditions,
Southeast and South Asia +54.3% with significant growth in India, Malaysia, and Singapore.

' - YoY: +19.8 billion yen +54.8%
(gezichiliogvey) Excluding currency changes: +17.2 billion yen +47.8%

YoY: +85.1 billion yen+23.4%

Operating income  55.8 billion yen

@ Record high. Over +50% YoY.
v" Gross margin improved +1.2ppt to 51.2%. Succeeded in optimizing selling price and improving channel mix despite

deterioration in purchase exchange rate.
v" Operating margin increased from 9.9% to 12.5%, +2.6ppt YoY.

YoY: +17.0 billion yen +73.3%

40.2 billion yen (P2 22 il ) Excluding currency changes: +14.7 billion yen +63.6%

Netincome
@ Record high. Over +70% YoY.

© 2022 ASICS Corporation. Al ights Roserved.

Please review the overview later.




CONSOLIDATED INCOME STATEMENT dasics

(Billions of yen)

9-month period Upper: change o o
{Janto Sep) FY22Q3 FY23Q3 e @ FY22Q3 FY23Q3 Change Change %
Sales in foreign " ’ . .
Nt sales 363.0 4481 o market 001 a2 Bat 0%
+48.1 % 82.7% 811% - 1.6ppt
Gross profit 1815 229.6 L26.5% ‘
Gross margin 50.0% 51.2% +2ppt | Excludingcurency  Netsales +60.1 +16.6%
283 changes .
SGRA expenses 1455 1738 ”*9 5% Operating income +17.2 +47.8%
S 147 +63.6%
SG&A to salesratio 40.1% 38.7% -1.4ppt Netincome 14. 63.6%
Salariesand wages 491 54.6 m‘;}i Average ?;3:]3\196 rate FY2203 FY2303
Advertising 223 29.8 +33+57“/50 UusD 127.94 138.85
EUR 136.00 150.34
T - 0,
Advertising to Sales Ratio 6.2% 6.7% +O.5;{)Jp£ AVB 931 o
+
Rent 91 9.5 4.4%
. - +16
Depreciation and amortization n2 12.8 41%
) - +13.3
Others 538 67.1 24.7%
. +19.8
Operating income 36.0 55.8 +548%
Operating margin 9.9% 12.5% +2.6ppt
. . +20.5
Ordinary income 342 54.7 +60.0%
Extraordinary Gain (Loss) -0.6 0.4 +1.0
Netincome attributable to owners +17.0
of parent — e +73.3%
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Slide 9 shows the highlights of our consolidated financial statements.

Consolidated net sales reached a record high of 448.1 billion yen, an increase of 85.1 billion
yen compared to the same period of the previous year. This represents a growth of 23%, and
even excluding currency changes, we achieved a growth of approximately 17%.

Although negatively affected by 1.6ppt decline in purchase exchange rates due to strong US
dollar, gross margin improved by 1.2ppt to 51.2% compared to the previous year, thanks to
selling price optimization (1.7ppt) and channel mix improvement (0.7ppt).

SG&A expenses increased by 28.3 billion yen to 173.8 billion yen, but remained within the
range of growth rate. SG&A to sales ratio was 38.7%. | will provide more details later.

As a result, we achieved a record high operating income of 55.8 billion yen, ordinary income of
54.7 billion yen, and net income of 40.2 billion yen.



CONSOLIDATED INCOME STATEMENT (3-MONTH PERIOD) oasics

(Billions of yen)

3-month period Upper: change FY22Q3 FY2303 Change Change %
(Jul to Sep) FY22Q3 FY23Q3 Lower: change % ) ) )
201 Salesin foreign 153 1302 4149 H12.9%
Net sales 138.0 158.1 market
+14.5%
M6 % 83.6% 82.4% - -12ppt
Gross profit 70.1 81.7 ;
) —— Excluding curency  Netsales M3 +8.2%
Gross margin 50.7% 51.7% +1.0ppt changes
SGBA 532 59,5 +6.3 Operating income +4.2 +24.9%
SIREEE . . +11.9% Netincome +4.4 +45.4%
SG&A to salesratio 38.5% 37.7% -0.8ppt
. +06 Quarterly trend Q1 Q2 Q3 Q4
alaries < 17.6 18.2
Salariesand wages +3.6% Net sales 1522 1378 1581
Advertising 87 10.6 21;‘/9 Operating income 21 1.5 22
Adverti Sales Rati 6.3% 6.7% +Oti ° Operating margin 145% 8.3% 14.0%
vertising to Sales Ratio 70 : +0.4ppt et income attributable te 163 8.4 155
Rent 32 33 +01 R ‘ ‘ o
' : 2.9% :
Depreciationand amortization 40 43 +0.3 ﬂ Net sales increased steadily compared to FY22, when
) ’ +8.1% we had recovery from supply constrains due to factory
Others 197 231 e, shutdowns.
;5:‘3’ ¥" Gross margin increased to 51.7% (+ 1.0ppt YoY).
Operatingincome 16.9 22 +314% Growing with profitability owing to success in channel
QOperating margin 12.2% 14.0% +1.8ppt strategy, etc. ) L
- +58 v" Alllevels of profit improved despite increased
Ordinary income B3 209 +37.3% marketing spending and other costs derived from
Extraordinary Gain (Loss) -0.2 0.8 +1.0 \ sports events resumption.
Net income attributable to owners +5.8
of parent = ks +59.9%
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Next, | would like to present the profit and loss situation during the 3-month period.

Net sales increased by 20.1 billion yen compared to the same period of the previous year, due
to sales recovery from the product shortage caused by the factory shutdown and logistics
disruption in the previous year. This represents a positive growth of approximately 15%, and
even excluding currency changes, we achieved a growth of 8%.

Gross margin improved by 1.0ppt to 51.7%, mainly thanks to channel mix improvement.

Although SG&A expenses increased mainly due to advertising expenses increase rooted in
the resumption of sports events, we were able to achieve an increase in all levels of profit.

Please turn to the next page.
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SG&A EXPENSES g asics

sound mind. sound body

v -5.5billion yen from the initial plan excluding currency changes of 12.7 billion yen (+7.2 billion yen including currency changes), mainly due to decrease in
advertising expensesderived from accruing timing change and decrease in personnel expenses due to revised recruitment plan.

v +181billion yen YoY excluding currency change of +10.2 billion yen (+28.3 billion yen including currency changes). Mainly due to personnel expensesincrease in
line with inflation and retail business expansion, advertising expensesincrease derived from change in product release date, and variable costs including sales
commission, packing and transportation expensesin line with EC sales increase.

v SG&A to salesratio is 38.7%. Decreased YoY due to significant sales growth. Also, decreased from the initial plan supported by decrease in personnel expenses
ratio and advertising expensesratio.

E Upper: SG&A expenses E (Billions of yen)
1 Lower: SGRA to sales ratio ' 173.8
e et ' 166.6 +1.2 o ® Salariesand wages
Change (41.8%) (38.7%) +28.3
o 070, Advertising
5.5 Packi it tati
acking and transportation
(41.0%) E
Sales commission
Rentand
Depreciationand amortization
Others
30.5 +7.5(+5.9)
’/7/— S Reference FY23Q3 § FY23Q3 } FY22Q3
ry ¥ 195 223 Average exchange rate (yen)i  Plan Actual Actual
171 s +4.8(+3.6) usD 12500 § 13885 127.94
— sl u7 - :
16.6 EUR 13200 | 15034 | 13600
15.6 ( i +3.7(+1.6)
— e | 129 RMB 19.00 1971 1931
223 +20(+0.9)
- | e ) \ 203
T +48(+33)
292 ‘ 310 262
r T T 1
n Initial plan Actual e 2 ascscopein 41 fosens FY223Q

Next, | would like to update you on SG&A expenses for the fiscal third quarter.

SG&A expenses were 173.8 billion yen, an increase of 7.2 billion yen from the initial plan. This
includes 12.7 billion yen increase due to currency changes, but on currency neutral basis, we
achieved a decrease of 5.5 billion yen. Although net sales increased by approximately 5%
excluding currency changes, SG&A expenses decreased by 3% excluding currency changes.

On the other hand, compared to the same period of the previous year, SG&A expenses
increased by 28.3 billion yen, including 10.2 billion yen increase from currency changes,
resulting in an increase of 18.1 billion yen on currency neutral basis. However, even after
excluding currency changes, the growth rate of SG&A expenses remained in the 12% range,
while achieving a sales growth of approximately 17%.

The main reasons for the increase include personnel expenses increase in line with inflation
adjustment and retail business resumption. Additionally, advertising expenses increased due
to the normalization of various sports events.

SG&A to sales ratio was 38.7%, which is below the initial plan of 41.8% and the previous
year's ratio of 40.1%.

11
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CONSOLIDATED NET SALES BY CATEGORY

v' Increased in all categories. CPS, SPS, and OT had significant increase of over 40%.

v P.RUN sales increased in all regions. Growth rate is +7.2% excluding currency changes, exceeding +6.1% in the same period of FY22.

v' CPS sales had double-digit growth in all regions. Particularly, tennis shoes sales in North America and Europe and working shoes sales in Japan
increased remarkably.

v' SPS showed strong growth especially in Europe, North America, Greater China, and Korea.

v OT sales increased in all regions. Particularly, Japan with robust sales to inbound tourists and Southeast and South Asia steadily grew.

227.0 FY22Q3 M FY23Q3
197.2 I (Billions of yen)
Change : +29.8 +20.1
13.0
o +14.5 4 z
409 459 448

P.RUN CPS SPS APEQ oT
. T~ .
Change % +15.1% Gtsgy C4ezy +5.2% @W

Excluding 2% % 435.9% 1% +35.8%
currency changes

13
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Moving on to slide 13, this shows consolidated net sales by category.

Performance Running achieved a growth of 15% in all regions, with particularly strong growth
of around 40% in Japan and Greater China, and over 50% in Southeast/South Asia.

Core Performance Sports had the most remarkable growth among all categories, with an
increase of nearly 50%. Tennis performed well in North America and Europe, and working
shoes had significant growth in Japan. All regions achieved double-digit growth.

In SportStyle, we showed high growth approaching 60% mainly in Europe, Greater China, and
Korea.

Onitsuka Tiger achieved growth in all regions, with over doubled growth in Japan due to
significant increase in sales to inbound tourists. Southeast/South Asia also maintained strong
growth.

Please turn to the next page.
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CATEGORY PROFIT oasics

v" Corporate expenses increased mainly due to currency changes (+1.4 billion yen) and personnel expenses increase (+0.5 billion).

v" Net sales and category profit increased in all categories.
However, increase rate is lower than sales growth rate owing to proper expense control by each business division.

(Billions of yen)

4

:
2270 61.0 459 28.0 448 na | w81
Net sal : |
[ e sales (+29.8) (+20.) (+145) (+14) (+13.0) (463 | (851 |
, 445 13.0 103 20 129
[ Category profit ] (06) | 48 | (50) | (28 | (69 _

Corporate expense
(not related to each category)

Consolidated
operating income

Figuresin parentheses are YoY changes
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This slide shows the summary of category profit, and etc.

As mentioned on the previous slide, all categories achieved sales increase and also category
profit increase.

Non-category costs increased from the same period of the previous year, due to 1.4 billion yen
increase due to currency changes and 0.5 billion yen increase in personnel expenses.
However, we are controlling costs within the range of sales growth rate under the global
management of by cost owners.

On the following slides, we will provide details on the performance and initiatives of each
category.

14
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Provides adaptive, on-demand stahility, supporting you in every step soundmi sound by
PERFORMANCE RUNNING (P.RUN) ~ 227 ofyourrun
9-month period YoY
FY2203  FY23Q3 Summar
ieialbe| . ©crange _orange Net salesi din all regions. In particular, Japan, Greater China and Soutt d Sout
Net sales 1972 27.0 1298 519 * elt salesincreased in all regions. In particular, Japan, Greater China and Southeast and South
Asia showed strong sales growth
Excl. currency changes 211.4 +14.2 +1.2% . . . .
c - N € 3-month period sales also increased compared to FY22, when Greater China, Oceania, and
ategory profit 43.9 44.5 +0.6 +15% Southeast and South Asia had significant sales growth.
T i 1Oy -
Category profitmargin 22.3% 19.6% 27ppt 4 Gross margin improved to 48.7% (+ 0.3ppt YoY) despite deterioration in purchase exchange
3-month period YoY rate. Owing to sales focus on high gross margin products and selling price optimization.
(Jul to Sep) e FY2a3 Change  Change % 4 Category profit increased in line with the sales growth in Greater China, Japan, and Southeast
Net sales 740 79.2 +52 +71% and South Asia.
Excl. currency changes 741 +0.1 +0.1% # Category profit margin decreased due to increase in ECrelated expensesand advertising
Category profit 18.0 15.3 27 15.0% expenses.
Category profitmargin -~ 24.3% 19.3% -5.0ppt 4 NOVABLAST 4, which adds more cushioning and bounce than the former model, will be
launched soon
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+8.4%
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Slide 15 shows Performance Running performance.

Net sales increased by 29.8 billion yen, a positive growth of 15% compared to the same period
of the previous year, reaching 227 billion yen. Particularly, we achieved significant growth in
Japan, Greater China, and Southeast/South Asia.

Although gross margin was affected by change in exchange rates, we focused on high-end
products through strategic narrowing of entry models in North America and selling price
optimization, resulting in an improvement of 0.3ppt to 48.7% compared to the same period of
the previous year. As a result, category profit increased by 600 million yen to 44.5 billion yen
compared to the same period of the previous year. Going forward, by the end of this year, we
plan to launch a new product "NOVABLAST4" that achieves better cushioning and bounce
than the former mode.

15
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co RE PERFOR MANCE SPO RTS (CPS) k\ﬁ\ A global flagship model with excellent stability and agility
\H to meet the highest level demands
9-month period FY22Q3 FY23Q3 Yo¥ Summar
(Jan to Sep) Change Change % o ) .
Net sales 409 61.0 4201 +48.9% @ Net sales showed double-digit growth in all regions. Particularly, tennis shoes and
BRI AR 58.1 172 A2 working shoes showed steady growth.
Category profit 82 1.0 48 +57.3% @ 3-month period sales also increased, particularly in Europe and North America.
Category profitmargin ~ 20.2% 21.3% ot @ Gross margin decreased to 43.5% (-1.9ppt YoY) mainly due to deterioration in purchase
p—— e exchange rate.
=mon T . . . . .
(ul o g:p) S C R e el | @ Category profit increased in all regions, particularly in Europe and Japan.
Net sales 17.4 20.6 Ry +18.4% @ Strengthen collaboration with major international sports events and ASICS-sponsored
Excl. currency changes 195 w21 21% athletes. Take advantage of commemorative events including clinics to attract
Category profit 42 43 401 +24% customers.
Category profit margin 24.1% 20.9% -3.2ppt
B Regional Net Sales
F 3 FY230Q3 (Billions of yen)
Change % : +39.6% 1220 u u .
(Excl. currencyrate : - Change %
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1 +48.8%
0y
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Next, Core Performance Sports achieved a significant sales increase of 20.1 billion yen, a
positive growth of approximately 49% compared to the same period of the previous year,

reaching 61 billion yen. We achieved double-digit growth in all regions, particularly with tennis
shoes and working shoes performing well.

Category profit increased by 13 billion yen, a positive growth of 57% compared to the same
period of the previous year. Also, category profit increased in all regions, particularly Europe

and Japan.

Although we experienced sales recovery from supply constraints caused by factory shutdowns

in the same period of the previous year,

Europe in 3-month period.

Going forward, we plan to strengthen collaboration with major international tournaments and

we had a strong performance in North America and

contracted athletes, particularly in tennis, to continue to appeal to our customers.
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GEL-TEREMOA dasics
ASICS NOVALIS Collection. soumc bt scemd bocyy

SPO RTSTYLE (SPS) The concepts of freedom and flexibility are central to the design direction.
smonhosiod oy pyzagg o

(Jan to Sep) Change Change %
Net sales 314 45.9 J45 +46.2% @ Net sales showed double-digit growth in all regions.
Excl. currency changes 2.6 12 +35.9% @ 3-month period sales also increased. Particularly wholesale sales in Europe grew
Category profit 53 10.3 450 +041% significantly.
Category profitmargin ~ 17.0% 22.6% - +5.6ppt 4 Gross margin improved to 49.0% (+1.9ppt YoY) mainly due to sales focus on high gross
PY—— Yoy margin products and selling price optimization.
(Jul to Sep) Y2203 FY23Q3 SIS | ¢ Category profit increased, particularly in Europe.
Net sales 129 17.9 +50 +38.8% € Anew unisex collection ASICS NOVALIS™ was lately launched. Apparel products
Excl. currency changes 165 436 +27.9% developed with Kiko Kostadinov studio are included in the collection.
Category profit 22 4.9 +2.7 +122.7%
Category profit margin 17.1% 27.4% = +10.3ppt

B Regional Net Sales
FY22Q3 W Fy2303  (Billions of yen)

Change %
(Excl. currency changes)

+49.9%
change %: +25.1% (+38 5,3}; +21.7% +22.Bs/o
(Excl. currency changes: -) (+18.4%) +52.9% (+14.3%)
+21 (+45.1%) =
Change: +0.5 6.4 8.0 +0.7 .
= 43 : o 48 4 38 +05 29 49
19 24 . : - . 10 15 -
| - —
Japan North America Europe Greater China Oceania Southeast/South Others
Asia
7 © 2022 ASTS Compontion. Al Rights Reseriee (South America, Korea, etc.)

SportStyle achieved a significant sales increase of 14.5 billion yen, a positive growth of
approximately 46% compared to the same period of the previous year, reaching 45.9 billion
yen. We achieved double-digit growth in all regions.

Category profit increased nearly twofold to 10 billion yen, thanks to our focus on high-end
products and strong performance in Europe.

On the next page, we will provide a brief overview of our initiatives for SportStyle.
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SPORTSTYLE INITIATIVES

o”’asrcs

sound body

v Collaborate with wholesale stores which are popular among fashion-conscious customers. Mainly promote high-end products to attract new target layers.
v Shifted marketing activities from product basis to brand basis. Successfully delivered brand messages to proper target customers.

)

B SPORTSTYLE sales and profit

M High-end products

(Billions of yen)
— Ctogory profit 51 ategory profit margin 32 103
20~ 69%

02 g9 i

FY1504 FY2004 FY2104 FY2204 FY2303
Netsdles | 342 ] 205 ©w2 | a4 ] 59 ] GEL-QUANTUMKINETIC ~ GELKAYANO4

2 Price : 33,000 yen (tax inc.) Price : 17,600 yen (tax inc.)

“1FY1 she it income ‘2 FY19

(DProduct strategy
£ p 4 \ a ’
| ¢
% ,‘f = %
GT-2160 x Cecilie Bahnsen GEL-KAYANO 14

@ Develop global initiatives. Strengthen partnership with Kiko
Kostadinov / Collaboration with both fashion and street.

@ Gained popularity among young generations especially in
Europe, Korea, China. Pursue further global expansion.

@ Provide programs for female customers, worked together
to create advertisement with collaboration partners, won
HYPERBEAST of The Year (2022)

posstion. AN Rights Resene

Firstly, as a product strategy, we have aimed to enhance the brand positioning by
strengthening partnerships and collaborations globally.

Secondly, as a marketing strategy, we have focused on approaching new target groups.

Lastly, as an area strategy, we have focused on winning the support of young people,
particularly in Europe, where ASICS has high brand recognition.

Thanks to these initiatives, profitability has improved in recent years.

Going forward, we plan to further expand these initiatives globally.
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APPAREL & EQUIPMENT (APEQ)

BEAT THE COLD
A winter run jacket, made with awind and water-resistant material.
Designedto helpkeep you warm and dry

9-month period FY22Q3 FY23Q3 Yo¥ Summar
(Jan to Sep) Change Change % . )
Net sales 266 28.0 14 +5.2% # Net sales increased YoY. Same level as FY22 excluding currency changes.
Excl. currency changes 26.6 0.0 +0.0% @ 3-month period sales are also the same level as FY22.
Category profit 05 2.0 125 @ Gross margin improved in all regions and reached 48.5% (+5.2ppt YoY) despite
Category profitmargin ~ -2.2% 7.2% +9.4ppt deterioration in purchase exchange rate.
3-month period YoY 4 Category profit turned profitable mainly owing to selling price optimization in Japan and
s FY22Q3 FY23Q3 ross margin improvement in Greater China and Oceania.
(Jul to Sep) Change Change % g 9 P
Net sales 95 10.0 +05 +5.3% @ Beat The Cold collection hits the shelves globally in line with GT-2000 shoes.
Excl. currency changes 9.5 +0.0 +0.0%
Category profit -0.5 0.7 +1.2
Category profit margin -5.3% 7.0% +12.3ppt
B Regional Net Sales
change %: +3.5% N FY22Q3 W FY2303 (Billions of yen)
(Excl. currency changes: -) +4.5% N o
04 a1 (-5.3%) - Change /’o
91 [ 16_20,:,) . 83 +34.0% +208% (Excl. currency changes)
. : (+29.8%) (+19.5%) {*ig gzn} 4%
) + o 03 59
+0.7 +0.4 5 (-23.5%)
- +0.
Change: +0.3 35 32 0.4 24 8 22 -02
EH MR cm o
| -
Japan North America Europe Greater China Oceania Southeast/South Others

Jasics

sound mindt sound bodly

Asia (South America, Korea, etc.)

© 2002 ASES Coapountion. AN Rights Fesenec

Continuing, Apparel and Equipment achieved a sales increase of 1.4 billion yen, reaching 28
billion yen.

Although negatively impacted by change in purchase exchange rates, gross margin improved
in all regions mainly due to selling price optimization in Japan, resulting in an improvement of

5.2ppt to 48.5% compared to the same period of the previous year. As a result, category profit
turned significantly positive at 2 billion yen. Please turn to the next page.
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ONITSUKA TIGER (OT)

YoY

DELECITY BOOTS
A boot-style DELECITY™
With the same design of the upper and iconic chunky sole.

9-month period .
F
(Jan to Sep) ¥22Q3 FY23Q3 Chage  Change% Summary
Net sales 318 44.8 +13.0 +40.8% # Net sales increased significantly in most of the regions.
Excl. currency changes 432 14 +35.8% @ 3-month period sales also increased. Japan sales doubled. Korea and Southeast and
Category profit 6.4 12.9 +65 +101.5% South Asia also showed big growth.
Category profitmargin -~ 20.1% 28.8% +8.7ppt # Japan sales to inbound tourists reached 4.8 billion yen. In particular, September sales
et Fv2208 Fy2303 YoY achieved a re‘_cord high of 700 Iﬂl|||0|1‘ yen.
{Jul to Sep) Change  Change % 4 Category profit doubled. Gross margin improved to 68.0% (+4.7ppt YoY) due to
Net sales 12.2 16.6 +44 +36.1% continuous selling price control and sales focus on Retail and EC business.
Excl. currency changes 16.1 +39 +32.0% 4 Runstore events mainly in Japan and China to promote products that are only available
Category profit 28 5.1 +23 +82.1% in holiday season
Category profit margin 23.0% 30.7% +7.7ppt
B Regional Net Sales
+6.1%
(4-3‘3(}2,) FY22Q3 W FY2303 (Billions of yen)
chagie %: +111.9% . 189 Change %
(Excl. @urrency changg#. -) 159 (Exdl. currency changes)
. +55.1%
ns <94.1% +58.4% +46.6% (+46.5%)
(+78.1%) (+43.3%) +67.6% (+36.6%)
1.0 (+63.1%) =
.y wK] 10 —69 A3
. 47
26 +0.3 » 3.7
Change: +8.1 ., 23 - .
m m m 03 o8 ]
—
Japan North America Europe Greater China Oceania Southeast/South Others
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Asia (South America, Korea, etc.)

Jasics

sound mindt sound bodly

Onitsuka Tiger achieved a significant sales increase 13 billion yen, a positive growth of
approximately 41% compared to the same period of the previous year, reaching 44.8 billion
yen. We achieved significant growth in almost all regions, with sales to inbound tourists in
Japan reaching 4.8 billion yen, a significant increase from 200 million yen in the previous year.

Gross margin improved by 4.7ppt to 68% compared to the same period of the previous year,

thanks to continuous selling price control and focus on retail and e-commerce. As a result,
category profit more than doubled to 12.9 billion yen compared to the previous year.

In 3-month period of the third quarter, we achieved significant growth not only in Japan but

also in Southeast/South Asia and Korea.
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g asics
REGIONAL NET SALES s

v"Increased in all regions, led by CPS, SPS and OT growth.

v ASICS Japan showed remarkable sales growth of over 30% as sales to inbound tourists increased significantly.

v' CPS sales had significant increase of about 40%, mainly driven by working shoes and basketball shoes.

v In Southeast and South Asia, sales grew over 40% excluding currency changes. In particular, India, Malaysia and Singapore showed big growth.

122.2
024I

(Billions of yen)
FY22Q3 M FY23Q3

3
>

613
491 476 +4.0
+7.6
42 a4 228
288
28 214
change : +17.5 +13.7 138
ASICS Japan* North America Europe Greater China Oceania Southeast/South Asia Others
e T ~_
Change % @ +16.1% +19.3% +28.8% +16.0% +54.3% +15.5%
Excluding currency T +8.9% 7.9% +25.6% +12.8% +45.0% 77%
changes
*Japan region includes sales of companies that sell products categorized neither as P.RUN, CSP, SPS, APEQ, nor OT
Therefore, considering comparability with other regions, only ASICS Japan sales are displayed in this material {starting from FY22 @1). Japan region sales are 89.1 billion yen in FY22 Q3 and101.9 billion yen in FY23 Q3

22

472 ASIS Ceapoation. ANl Rights Fese ra

Slide 22 shows regional sales.

ASICS Japan achieved a positive growth of 35% due to remarkable growth of approximately
40% in Core Performance Sports and significant expansion of sales to inbound tourists.

In North America, despite narrowing product range, e-commerce sales, which account for one-
third of channel mix, grew by over 30%, resulting in a positive growth of approximately 7%
compared to the same period of the previous year on a local currency basis.

In Europe, we achieved a positive growth of approximately 8% compared to the same period
of the previous year.

In Greater China, we achieved a strong growth of approximately 25% compared to the same
period of the previous year, despite the challenging market environment.

Oceania achieved a positive growth of approximately 13% compared to the same period of the

previous year. Additionally, in Southeast/South Asia, including India, we maintained high
growth, achieving a positive growth of approximately 45%.
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REGIONAL OPERATING INCOME BREAKDOWN Mot
v' Operating income increased over 50% and reached a record high. Operating margin improved to 12.5% (+2.6ppt YoY).
v ASICS Japan within Japan region had significant sales growth. As a result, operating income increased from 1.2 billion yen to 7.8 billion yen.
v’ Operating income increased over 70% in Southeast and South Asia, where the market is rapidly expanding. Operating income in Singapore
increased +0.5 billion yen, in Malaysia +0.5 billion yen, and in India +0.4 billion yen.

(Billions of yen) +19.8
Upper: change +548%

[
Lower: change % 21 s +29 55.8
i +08 +76.9% +50.3% - :
+18.0%

+6.9 +27 +22.0% Adijust t
+160.1% +05 +216% p— Others S
+33.0% Oceania outheast and
Eliros Greater China South Asia
North America I : :
36.0 M Regional net income
(Billionsof yen) FY22Q3 FY23Q3

*ASICS Japan

North America 14 19
Europe 125 15.2
Greater China 10.6 13.0
Oceania 41 49

Southeast/South Asia 27 48v
*India 08 12

Others

FY22Q3 FY23Q3

*Japan region includes sales of companies that sell products categorized neither as P.RUN, CSP, SPS, APEQ, nor OT
For companison, ASICS Japan is displayed as a part of Japan region. Japan region indudes companies such as ASICS Japan, ASICS Trading, NISHI Athletic and etc.

022 ASIS Corpoation All Rights Resenad

This slide shows the breakdown of consolidated operating income by region.

In Japan, we achieved a significant increase from 1.2 billion yen to 7.8 billion yen, thanks to
sales to inbound tourists.

In Europe and Greater China, we achieved a positive growth of over 20% each.

Additionally, Southeast/South Asia achieved a significant increase in profit of over 70%, led by
Singapore, Malaysia, and India.

Please turn to the next page.

23




24

CHANNEL NET SALES

v" Wholesale sales increased +16.3% due to sales increase in Southeast and South Asia.

v" Retail sales increased +33.4% mainly due to sales growth in Japan and Greater China. Notably, Greater China showed sales growth of 74.8%
in spite of difficult market conditions.

v E-commerce sales showed the strongest growth of all channels. Sales increased +35.4% YoY, with significant growth in North America
(+43.7%) and Europe (+45.8%).

(Billions of yen) +16.3% FY22Q3 I FY23Q3
(+9A8°/0) Upper: change %
283 3 Lower: change % (excluding currency changes)

2434 +33.4% +35.4%
(+26.4%) (+27.3%)
+20.4 +20.0 +246.7%
change: +39.9 816 e (+240.9%)
61.2 . 56.5 - +4.8
- - 1'9 6.7
Wholesale (WS) - Retail (RT) E-commerce (EC) 12 Running Services *2
Cl | sal
sorneicetion | 070% 63.2% 16.9% 82% | 156% 7% | 05% 15%
*1Com, vholesale

bsite and marketplace are incdluded in E-commerce, while wholesale E-
*2 Runi ¢ ol
that are

anew channel since FY23 (previously included in EC). Running ser

heel businesses such as race registration and race operation
d by Race Roster and R-bies. W

hich is recognized as the key to expand our running ecosystem.

M atimproving profitability by strengthening this servi

oasis

This slide shows net sales by channel.

Wholesale achieved a positive growth of 16% compared to the same period of the previous
year, led by growth in Southeast/South Asia, Europe, Greater China, and Oceania.

Retail achieved a significant sales increase of 33% compared to the same period of the
previous year, with growth of over 70% in Japan and Greater China.

E-commerce achieved steady sales growth in line with increase in OneASICS membership,
resulting in a positive growth of 35% compared to the same period of the previous year.

In addition, running service sales such as race registration and operation increased from 1.9
billion yen in the same period of the previous year to 6.7 billion yen, thanks to the effect of
acquisitions.
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W FY23
FY22

Preliminary sales
change % YoY (excluding currency changes]

Jasics

MONTHLY CONSOLIDATED NET SALES

v" In the previous year, October sales were higher than average years supported by recovery from production issues and logistic disruption. )

v" October sales reached 43.2 billion yen. Although sales decreased -9% YoY excluding currency changes, Greater China and Southeast and South Asia
grew over 20%. The sales also exceeded the initial plan.

v" October sales had significant increase of +40% excluding currency changes compared to pre-pandemic year, FY19 (27.5 billion yen). )

M Regional Net Sales in October

(Billions of yen) change %

i change % 3
Net sales {Excl. currency changes) Net sdles {Excl. currency changes)
Consolidated 432 Greater China 5.8 +21%
= s ASICS Japan 6.9 +9% Oceania 27 -15%
Hi + {27 North America 8.7 -17% Southeast/South Asia 22 +23%
[ 1 Europe 9.2 -21% Others 6.7 -17%
Q1 +45 359 Q2 +15 Q3 +1 8
[ 1M [ 1
58.0
48.0 474
05 B
355
36%
28%
Jan Feb Mar Apr May Jun July Aug Sep Dec
* Asthis year'snet salesin Oct are based on preliminary data, they may differ fromthe actual data.

Also, asthe impact of COVID-19 and production delay have subsided, we only disclose the consolidated sales data.
© 2002 ASCS Compotion. Allights Reseres
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Next, | will show the monthly trend of consolidated net sales.

In October of the previous year, we recorded a higher level of sales than usual due to the
recovery from production and logistics disruptions. Therefore, this year's October sales
decreased by 9% compared to the same month of the previous year, excluding currency
changes as the base was high.

However, in Greater China and Southeast/South Asia, we continue to achieve growth of over
20% compared to the same month of the previous year.

Furthermore, compared to October 2019 before COVID-19 pandemic, we achieved a
significant sales increase of approximately 40%, excluding currency changes.
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CONSOLIDATED BALANCE SHEET e
v' Sales are on a increasing trend. However, working capital efficiency improved supported by successful inventory reduction.

v' Equity ratio improved to 48.4% (+8.3ppt from FY22 Q4) partly due to bond redemption and net income increase, although total assets

increased affected by currency changes.
Liabilities (Billions of yen)
Current assets 236.2
323.8 . :
(+27.6 from FY22 Q4) (16-1from FY22Q4)
Major changes: Major changes:

Accounts payable: -7.9
Short/long-term borrowings, Bond: -20.2
Accrued income taxes and accrued consumption taxes: +7.8

Cash and cash equivalents: + 12.2
Accounts receivable: +24.9
Inventory: -10.7

Total assets
. 462.0 Net asset
Fixed assets (+36.9 from FY22 Q4) e
(+9.3 from I;Y22 Q4) (+53.0 from FY22 Q4)
Major changes: Major changes:

Software: +4.8
Investment securities: +1.9

Retained earnings: +31.3
Net unrealized gains on securities: +1.5
Foreign currency translation adjustments: +16.4

Equity ratio :48.4%
(FY22 Q4: 40.1%)

©2022ASICS Corporation. Al ights Reserved.
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Slide 27 shows the status of consolidated balance sheet.

Despite an increase in accounts receivable due to strong sales, we were able to reduce
inventories and improve capital efficiency.

Although there was an increase in total assets due to currency changes, equity ratio improved
by 8.3ppt to 48.4% partly supported by net income increase.
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CONSOLIDATED INVENTORY

[ v Inventory decreased 21.3 billion yen (-15.7%) from FY22 Q4 excluding currency changes of +10.6 billion yen. ]

v" Days inventory outstanding improved 47 days from FY22 Q4.

M Consolidated
(Billions of yen) FY22Q3 FY22Q4 FY23Q3 YoY Comparedto FY22Q4
Consolidated 125.0 135.5 124.8 -0.2 -10.7
Goods in transit 218 234 141 -1.7 93
M Category *
(Billions of yen) FY22Q3 FY22Q4 FY23Q3 YoY Comparedto FY22Q4
P.RUN 536 619 54.9 +1.3 -7.0
CPS 75 1.8 10.9 +3.4 -0.9
SPS 8.8 9.6 9.6 +0.8 0.0
APEQ 13.5 na 12.0 -1.5 +0.9
oT 4.7 12.3 13.8 -0.9 +1.5
B Major regions
(Local currency) FY22Q3 FY22Q4 FY23Q3 YoY Comparedto FY22Q4
ASICS Japan (Billions of yen) 4.6 5.4 15.8 +1.2 +0.4
U.S (M USD) 249 220 165 -84 -55
Europe (M EUR) 187 270 204 +17 -66
China (M RMB) 777 857 621 -156 -236
28 *Goods in transit are not included in the inventory balance of each category. ©2022 4565 Corporation. Al ights Foserved.

Jasics.

Next, this slide shows inventory balance.

In the third quarter, inventory decreased by 10.7 billion yen compared to the previous period.
This includes 10.6 billion yen increase due to currency changes, resulting in a decrease of
approximately 16% or 21.3 billion yen on currency neutral basis.

Additionally, says inventory outstanding, which measures efficiency, improved to 47 days.

Please turn to the next page.
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asics
ROA TREE dasics

v" Gross margin improved supported by selling price optimization and channel mix improvement. Additionally, SG&A to sales ratio decreased due
to successful cost control.

v" Successful actions to optimize inventory level through ‘The Cash Flow Committee” and other initiatives.
FY23Q3: 448.1billion yen
FY22Q3: 363.0 billion yen

FY23Q3: 218.4 billion yen
FY22Q3: 1815 billion yen

Gross margin Strengthen profitability

FY23Q3:51.2%
FY22Q3:50.0%

Profit

FY23Q3: 54.6 billion yen

FY22Q3: 49.1 billon yen Salaries and wages

FY23Q3: 29.8 billion yen .

FY22Q3: 223 billion yen Advertising SG&A to sales ratio
FY23Q3: 22 3 billion yen Rent & FY23Q3:38.7% {annualized)
FY22Q3: 20.3 billion yen Depreciation and amortization FY22Q3:40.1%

FY23Q3: 12.1%

FY23Q3: 67.1billion yen FY22Q3: 7.8%

FY22Q3: 53.8 billion yen Others
FY23Q3: 3.2 Improve asset efficiency
FY23Q3: 4.3
FY22Q2: 3.9

*1Instead of current asset turnover ratio, working capital ratio is presented in this material as we use working capital ratio as an internal target.
Net income at the end of FY23 Q3 4
*2ROA = X —
(Total assets at the end of FY22 Q4 + total assets at the end of FY23Q3) + 2 3

©2022 ASICS Corporation. Al Rights Reserved.

This slide breaks down ROA situation into various tree items.
Please refer to it later.

Now, please turn to slide 31.
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g asics
CONSOLIDATED BUSINESS FORECAST T

v In reflection of favorable Q3 performance and change in exchange rate, net sales and all levels of profit are expected to reach record highs.
v SPS and OT will lead the global sales. Regionally, sales in Japan, Europe, and Greater China will become driving forces.
v" Annual dividend is expected to reach a record high of 60.0 yen per share, considering 9-month period performance and cash flow status.

change % (Reference)
- FY23 FY23 FY22
(Billiens of yen) Ehroiares | | e e change % (Excl. currency i Change % (e)
changes) (Exdl. currency changes)
Net sales 550.0 570.0 +3.6% +2.1% 484.6 +17.6% +12.7%
Operating income 46.0 52.0 +13.0% +12.5% 340 +52.9% +49.1%
Operating margin 8.4% 9.1% +0.7ppt - 7.0% +2.1 ppt -
Ordinary income 42.0 50.0 +19.0% = 30.9 +61.8% =
Net income attributable to
25.0 21.5 +10.0% - 19.8 +38.9% -
owners of parent
Dividend Interim Year-end Annual Exchangerate usD EUR RMB
Initial forecast 22.00 yen 22.00 yen 44.00 yen Initial forecast 125.00 yen 132.00 yen 19.00 yen
Previous forecast 25.00 yen 30.00 yen 55.00 yen Previous forecast 135.00 yen 145.00 yen 19.50 yen
Revised forecast 25.00 yen 35.00 yen 60.00 yen Revised forecast 140.00 yen 150.00 yen 19.50 yen

2 ASES Ceapoation. AN Fights Fese i

This is the consolidated financial forecast for the fiscal year ending in December 2023.

As explained by President Hirota at the beginning, based on the favorable performance in the
cumulative period of the third quarter and the revised exchange rates, we revised the financial
forecast upwards from the one announced in August this year.

Net sales are expected to reach 570 billion yen, 4% increase from the previous forecast, while
operating income is expected to be 52 billion yen, 13% increase. As a result, ordinary income
is expected to be 50 billion yen, and net income is expected to be 27.5 billion yen, both of
which are record highs.

In addition, annual dividend per share is expected to increase from 55 yen in the previous
forecast to 60 yen, also expected to be a record high.

The performance forecast for each category and region is shown in slide 42 and 43. Please
take a look later.
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SALES TO INBOUND TOURISTS

[ v" Sales to inbound tourists exceeded FY19 Q3.

v’ Additionally, October sales reached a record high of over 1.0 billion yen, showing significant increase of +68% compared to FY19, pre-pandemic year.]

M Sales to inbound tourists (Jan to Sep)

Billions of yen FY19 FY22 FY23
nbounatours| 7 02 84
omsseabon | 43 017 477
B Monthly sales to inbound tourists (Oct)
Billions of yen FY19 FY22 FY23
Sales to iﬁbound 075 019 126
tourists
morassesbog) | 053 0.4 098

33

Ml Sales to inbound tourists by country
FY19 FY23

Jan-Sep

China
28%
(177 billion yen)

China

44%
Others (3.75 billion yen) }
Others

Total : 8.37billion yen Total: 6.41billionyen

B Foreign visitors to Japan

China

17%
(3.0M)

Others Others

Total : A24.4M Total : A17.3M

Source © Japan National Tourism Organization (JNTO)
AllRights Reserved:

Here, | will explain the situation regarding sales to inbound tourists.

First, at ASICS Japan, sales to inbound tourists in the cumulative period of the third quarter
have exceeded the result in 2019 before COVID-19 pandemic.

Additionally, as shown in the bottom left, monthly sales in October continues to grow
significantly, exceeding 1 billion yen and recording a record high.
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INITIATIVES FOR SUSTAINABILITY

g asics

sounding sound body

[ Contribute to enabling sound mind, sound body for people all over the world, and to provide them with sustainable environment where they can play sports. ]

M Basic Policies

1. Respect human rights in the supply chain
2. CO: reduction target for 2030

People (contribute to people and society)

v ASICS became the official uniform supplier of
IPC at the Paralympic Games Paris 2024

v ASICS started "Move Every Mind" project which
is a global study to understand why and what
can be done to tackle gender exercise gap.

Fasics

move every mind

34

BUSINESS o "™ " OUR ONLY
AMBITION FOR 1-5 c .“ %un® FUTURE

63% reduction  (compared to 2015)

Planet (environmental considerations)

v ASICS released "GEL-LYTE Il CM 1.95" which
emits just 1.95kg CO- and it is the lightest CO-
emissions sneaker on the market.

*Based on available industry data for life cycle CO-. Emissions as
of Sep. 2023.

©2022 ASICS Corporation. Al Rights Reserved.

Disclosure, external evaluation, etc.

v' ASICS won Grand Prize of "Sustainable Japan Award

2023" (hosted by The Japan Times, supported

by Ministry of Economy, Trade and Industry, Ministry of
the Environment, and Financial Services Agency) in
September.

ASICS got 45% score (average: 26%) in "Fashion
Transparency Index" (operated by FASHION
REVOLUTION which aims to improve transparency of
fashion industry) which ranks fashion brands and
retailers around the world on their disclosure of social
and environmental policies, practices, and impacts in
July.

Next, | would like to introduce our sustainability initiatives.

At ASICS, we aim to protect the mental and physical health of people around the world and
the environment for sports. To achieve this, we are implementing various initiatives.

As a contribution to people and society, we have signed an official supplier contract for The
Paris 2024 Summer Paralympic Games.

Please turn to the next page.
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g asics
INITIATIVES FOR STRENGTHENING HUMAN CAPITAL s sty

[ Diversity of individuals x Inclusive organization = Creation of Innovation ]

B Main initiatives

Sound Mind, Sound Body Develop human resources . . .
Initiated by employees who can lead the business globally Promote D&I (DlverS|ty & IncIu5|on)
v Published ASICS Well-being Report 2023 in September v Implement succession plans and individual development plans v" During Cultural Diversity Month in September, the
asics-well-being-2023-0828_SP for future global executive candidates Global D& Steering Committee held a number of
. § i . . activities to explain employees the importance of the
v To improve and establish employees' health literacy, v ASICS Academy started in 2023 (8th cycle) . Aim to strengthen group's cultural diversity
implement various measures based on five priority items the next generation management successors.
ARRYFFY~
| ASICS Academy
. Bsics
\I::pm 2,‘,'2'g [ ASICS Academy I
ASICSIRE - I
[ ASICS Academy Il
SEERO
e
o s [ ASICS Academy |
- ¥
L [ EWEETOT T4

< ASICS Group (Consolidated) >

% % New graduate female
Engagement Score3% Female managers rate3% employees rate

Number of nationalities3¢
disabilities X

Response rate : 79% Response rate: 84% Target Outcome: o, o,
Score: 66 Score: 68 35% 38% 53% 60% 100% 2.36% 18 countries
(October, 2022) (April, 2023) (IN2023) (June, 2023) (Joined in April, 2023) (Male) (Female)

Data will be updated in Q4
35 :
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Next, | will introduce our initiatives for strengthening human capital.
In September, we published the ASICS Wellbeing Report 2023, which is our health white

paper, on our website. It introduces various goals and progress related to the health of our
employees, as well as the latest measures.
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INITIATIVES FOR INTELLECTUAL PROPERTY

dasics.

[ Practicing Intellectual Property management that helps protect and enhance brand value ]

M IP activities in accordance with VISION 2030

Digital

M IP & Trademark Topics

METASPEED LDO : Received the decision to grant
from the European Patent Office

v Patent applications related to technology for analyzing
and supporting exercise such as running.
v" Conducted IPL* study related to running ecosystems

Personal

v’ Patent applications related to technologies such as
measurement tool for users’ foot, manufacturing method
for personalized shoes based on the use conditions, and
3D printed shoes.

v" Conducted IPL* study on personal shoe manufacturing
technology.

Sustainable ‘

v Patent applications related to shoes with recyclability,
manufacturing method with environmental impact as
one of the parameter.

v" IPL* study on recycling technology underway

*IP Landscape : Intellectual Property Landscape
Amethod of analyzing properties of the comp other companies
and the market to obtain information that can be used in our management strategy.

36

The structure in which the

exposed sole plate at the

forefoot is accommodated !
within the midsole at the

rear foot. ‘ }

v First Patent registration for the METASPEED series

’ Onitsuka Tiger : 3D Trademark registrations ‘

P
B —
@~
T
AL
i —-—
e ———

v First 3D Trademark registrationin Japan for ASICS

©2022 ASICS Corporation. Al ights Reserved.

M increase in number of Patent, Design, Analysis
members. Fields of Patent Application

12
ol

2019 2020 2021 2022 2023

B Patent,Design, Analysis Members

v" Patent, Design and Analysis members tripled from 2019

Technical fields of Patent application in 2023

Digital
Another zlg:,/f
Products
35%
Personal
32%

C project, 5%.

Sustainable, 3%

v More than 60% of the Patent applications are related to VISION
2030 or C project* technology

ol

* Organizat f it
toregain the top market sh

of the
the top athletes'

ident with the ‘Reclaiiming the Summit (Chojo) Project’
domain.

We have added a slide on our intellectual property strategy for this presentation.

At ASICS, we practice "IP management" to strategically acquire and utilize intellectual property

to enhance our corporate value.

As a patent and trademark example, we have registered the 3D trademark of Onitsuka Tiger's
"MEXICO 66" and "DELECITY" as ASICS products for the first time.

We have also included materials such as IR calendar on the following pages. We plan to
announce our next Mid-term Plan during Investment Day on November 28th. Please stay

tuned for it.

Additionally, we have added category performance trends to our fact sheet, in addition to
disclosing the scripts for this presentation. We will continue to expand our disclosure efforts in

the future.

That concludes my presentation. Thank you.




IR SCHEDULE

dasics.

Main schedule

FY2023 Q3
Financial Results

Investment day

FY2023 Q4
Financial Results

37

15:00

November 10 1530
November 28 15:30
15:00

February 9, 2024 1530
February 13,2024 TBD

Announcement of financial statements
Live distribution for institutional investors, analysts, and the media

Announcement of “Mid-term Plan 2026

Announcement of financial statements
Earnings call for media

Investor meeting for institutional investors, analysts and the media
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REGIONAL NET SALES BY CATEGORY

Consolidated
Others
9.0%

Southeast and
South Asia ~ ©:

Oceania 6.8%

North America
Greater Cl 20.6%

SPS

Oy
3. 10.6%
14.1%
8.3%
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P.RUN
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7.6%

APEQ

M Japan = North America lEurope M Greater China
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Oceania ™ Southeast and South Asia

PS
4
%
8&

g asics

Others

soundmind, sound body
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REGIONAL CATEGORY STRUCTURE

Consolidated ASICS Japan North Ametica
ott 3.7%
hers . -
o A o
10.0%
APEQ PRUN 17.6%
SPS 33.3%
14.2%
& 38%
Greater China Oceania
11% 7.7‘|’/o 0.1%
13.3%
16.9%

3.9%

7.8%
7.2%
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sound mind. sound body

| PRUN

CPS m SPS APEQ OT m Others

Europe

6.8% 0.1%

2.

Southeastand
South Asia
0.1%
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REGIONAL FINANCIAL RESULTS

Japan (.l:ﬂu2 :-p) (J.:tg.p) Chan: Change %

ge nge %

Net sales 89.1 101.9 +128 +14.3%

Exdl. currency changes 101.9 +128 +14.3%
Operating income 43 n2 +6.9 +160.1%
Operating margin 48% 1.0% +6.2ppt

ASICS Japan FY22 FY23

(part of Japan region) (Jan to Sep) (Jan to Sep) Change %
Net sales 491 66.6 +17.5 +35.6%

Exdl. currency changes 66.6 +17.5 +35.6%
Operating income 12 7.8 +6.6 +519.6%
Operating margin 2.6% N.7% +9.Tppt
North America (J,EY::.D) (J::vtgcp) Change Change %
Net sales 75.6 87.7 +12.1 +16.1%

Exd. currency changes 80.8 +52 +6.9%
Operating income 14 1.9 +0.5 +33.0%
Operating margin 19% +0.3ppt
Europe (J:nFYtnzgup) (Jl:Y::S!op) Chan Change %
ge nge %

Net sales 102.4 122.2 +198 +19.3%

Exd. currency changes 110.5 +8.1 +1.9%
Operating income 125 15.2 +2.7 +21.6%
Operating margin 12.3% 12.5% = +0.2ppt

Greater China

Net sales
Exd. curency changes
Operatingincome

Operating margin

Oceania
Net sales
Exd. currency changes
Operatingincome

Operating margin

Southeast/south asia

Net sales
Exdl. cumency changes
Operatingincome

Operating margin

Others

Net sales
Exdl. currency changes
Operatingincome

Operating margin

ceposation. Allights Reseres

FY22
(Jan to Sep)

476

10.6
22.4%

FY22
(Jan to Sep)

248

41
16.9%

FY2
(Jan to Sep)
13.8

27
19.6%

FY22
(Jan to Sep)

334

3.0
9.0%

FY23
(Jan to Sep)

59.7
13.0
21.2%

FY23
(Jan to Sep)

28.8
27.9
4.9
17.2%

(Jan to Sep)

20.0
48
22.5%

FY2s
(Jan to Sep)
38.6
35.9
4.5
Nn.7%

Change
+13.7
+12.1

+24

Change
+4.0
+3.1
+0.8

Change
+7.6
+6.2

+21

Change
+5.2
+25

+15

o asics

(Billions of yen)

Change %
+28.8%
+25.6%
+22.0%
-1.2ppt

YoY

Change %
+16.0%
+12.8%
+18.0%
+0.3ppt

Change %
+54.3%
+45.0%
+76.9%
+2.9ppt

Change %
+16.5%
+1.7%
+50.3%
+2.7ppt

40



41

REGIONAL FINANCIAL RESULTS (3-MONTH PERIOD)

NETEN
Net sales
Exdl. currency changes
Operatingincome
Operating margin

ASICS Japan

(part of Japan region)

Net sales
Exd. currency changes
Operating income

Operating margin

North America
Net sales

Exd. currency changes

Operating income

Operating margin

Europe

Net sales
Exd. currency changes
Operating income

Operating margin

FY22
(Jul to Sep)

326

13
3.8%

FY22
(Jul to Sep)

183

0.7
4%

FY2;
(Jul to Sep)
280

19
7%
FY22

(Jul to Sep)
394

54
18.7%

FY23
(Jul to Sep) Change
+0.2
32.8 +0.2
32 +19
9.8%
FYzs

(Jul to Sep)

29 +4.6
29 +46

2.6 +19
n.1%

(Jul to Sep) Change
31.8 +3.8
30.1 +2.1

14 -0.5
FY23
(Jul to Sep) Change
+45
38.8 -0.6
73 +19
16.7% 5

Change %
+0.6%
+0.6%
+161.6%
+6.0ppt

Change %
+25.0%
+25.0%
+235.2%
+7.0ppt

Change %
+13.8%
+1.3%
-30.0%
-2.7ppt

Change %
+1.1%
-1.5%

+35.1%
+3.0ppt

Greater China

Net sales
Exd. curency changes
Operatingincome

Operating margin

Oceania
Net sales
Exd. currency changes
Operatingincome

Operating margin

Southeast/south asia

Net sales
Exdl. cumency changes
Operatingincome

Operating margin

Others

Net sales
Exdl. currency changes
Operatingincome

Operating margin

ceposation. Allights Reseres

FY22
(Jul to Sep)

18.7

47
25.2%

FY22
(Jul to Sep)

94

12
13.3%

FY2
(Jul to Sep)

13
22.1%

FY22
(Jul to Sep)

3.2

16
N.9%

FY23
(Jul to Sep)
20.9
20.7
4.6
21.6%

FY23
(Jul to Sep)

10.0
9.8
18

18.3%

(Jul to Sep)

75
1.9
23.1%

FY23
(Jul to Sep)
14.4
133
19
12.9%

Change
+2.2
+2.0
-0.1

Change
+0.6
+04
+06

Change
+2.2
+17
+0.6

Change

+0.1
+03

o asics

(Billions of yen)

Change %
+12.2%
+10.9%
-3.8%
-3.6ppt

YoY

Change %
+5.6%
+4.3%
+44.9%
+5.0ppt

Change %
+37.1%
+30.0%
+42.9%
+1.0ppt

Change %
+9.6%
+11%
+18.7%
+1.0ppt
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CONSOLIDATED BUSINESS FORECAST BY CATEGORY T

Net sales 287.0 287.0 = -2% 2582 +11% +5%
P.RUN

Category profit 53.0 50.5 5% -6% 491 +3% -1%

Net sales 54.0 60.0 +1% +9% 434 +38% +31%

SPS
Category profit 10.0 15 +15% +13% 6.4 +79% +71%

Net sales 55.0 60.0 +9% +9% 43.0 +39% +37%

Category profit 12.0 15.5 +29% +29% 73 +109% +108%

42 © 2002 ASIS Compomstion. All ights Resered
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CONSOLIDATED BUSINESS FORECAST BY REGION a"""‘“""’“’

y Net sales 125.0 130.0 +4% e 123.4 +5% s
lapan
Operating income 10.0 ns +15% z 6.0 +90% =
Net sales 80.0 83.0 +4% = 67.2 +23% =
* ASICS Japan

Operating income 6.0 7.0 +17% = 14 +381% 2

Net sales 141.0 146.0 +4% = 130.0 +12% +3%
Operating income 125 14.0 +12% +9% N2 +24% +15%

Europe

Net sales 36.5 37.0 +1% +1% 33.2 +11% +12%
Operating income 6.0 6.0 = = 5.2 +15% +16%

Oceania

*Japan region indludes the sales of companies that sell products categorized neither as P.RUN, CSP, SPS, APEQ, nor OT.
For comparison, ASICS Japan is shown as a part of Japan region. Japan Region includes ASICS Japan, ASICS Trading, and NISHI Athletic Goods.
3 © 2022 ASES Cospontion. AN Fights Fesered
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STOCK PRICE AND INDEX TRENDS é%
. *
M Stock Price range: End of 2017 - October 31, 2023 M EPS Trend
ASICS =——TOPIX 200 (232-6967552
340 150 108.6
320 100
51.38
300 © 37.91
280 4,729 (10/31) 0
260 -107.59 -88.17
-50
240
-100
220
-150
200 Dec, 2018 Dec, 2019 Dec, 2020 Dec, 2021 Dec, 2022 Dec, 2023
180 Source: Bloomberg
160 M PBR Trend *s
140 e 414
120 4.0
34
100 35 31
80 3.0
60 5e
a0 20 17 17 17
20
2018 2019 2020 2021 2022 2023 15
Dec, 2018 Dec, 2019 Dec, 2020 Dec, 2021 Dec, 2022 Oct, 2023
. Source: Bloomberg Source: Bloomberg
*1Stock prices are indexed to 100 on December 29, 2017.
*2 Consesus forecast
*3 PBR = Stock price /Book Value of Assets per stock
*4 As of October 31,2023
44 202225005 Cororaton. A g Faseod
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