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1. Consolidated results for the fiscal year ended December 31, 2018 (January 1, 2018– December 31, 2018) 

(1) Consolidated business results (Accumulated)  

(The percentages indicate the rates of increase or decrease compared with the corresponding period of the previous fiscal year) 

 Net sales Operating income Ordinary income 
Profit attributable to 

owners of parent 

 MY % MY % MY % MY % 

FY ended December 31, 2018 386,662 (3.4) 10,515 (46.3) 8,763 (59.7) (20,327) – 

FY ended December 31, 2017 400,157  0.3 19,571 (23.2) 21,738 (7.1) 12,970 (16.7) 

(Note) Comprehensive income: FY ended December 31, 2018: ¥ (25,918)   million (  –  ) 

                          FY ended December 31, 2017: ¥  4,399      million (-29.7 %) 

 

 
Net income 

per share 

Diluted net 

income per share  

Ratio of net income 

to shareholders’ 

equity 

Ratio of ordinary 

income to total 

assets 

Ratio of operating 

income to net 

sales 

 Yen Yen % % % 

FY ended December 31, 2018 (107.59) – (11.2) 2.7 2.7 

FY ended December 31, 2017 68.33 64.42 6.5 6.3 4.9 

(Reference) Equity in earnings of affiliates: FY ended December 31, 2018:  － million 

FY ended December 31, 2017:  － million 

(Note) Diluted net income per share has not been disclosed for the fiscal year ended December 31, 2018 because of diluted net loss 
per share for this fiscal year. 

(2) Consolidated financial position 

 Total assets Net assets 
Shareholders’ equity 

ratio 
Net assets per share 

 MY MY % Yen 

As of December 31, 2018 304,460 166,829 54.1 873.43 

As of December 31, 2017 348,232 201,302 57.3 1,051.45 

(Reference) Shareholders’ equity: December 31, 2018:  ¥ 164,819 million December 31, 2017:  ¥ 199,592 million 

 

(3) Consolidated cash flows 

 
Cash flows from 

operating activities 

Cash flows from 

investing activities 

Cash flows from 

financing activities 

Cash and cash 

equivalents at end of year 

 MY MY MY MY 

FY ended December 31, 2018 11,049 (5,467) (13,753) 65,877 

FY ended December 31, 2017 37,136 (13,788) (11,548) 78,102 
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2. Dividends 

  Cash dividend per share Total 

dividend 

amount 

(Annual) 

Dividend 

payout ratio 

(Consolidated) 

Ratio of 

dividends to 

net assets 
(Consolidated) (Record date) 

End of 1st 

quarter 

End of 2nd 

quarter 

End of 3rd 

quarter 
End of 

year 
Annual 

  Yen Yen Yen Yen Yen MY % % 

FY ended December 

31, 2017 
– – 

 

– 23.50 23.50 4,460 34.4 2.2 

FY ended December 

31, 2018 
– 12.00 

 

– 12.00 24.00 4,528 – 2.5 

FY ending December 

31, 2019 (Projected) 
– 12.00 

 

– 12.00 24.00   90.6   

 

3.   Forecast of consolidated business results for the fiscal year ending December 31, 2019 (January 1, 2019 – December 31, 2019) 

(The full-year percentages indicate the rates of increase or decrease compared with the previous fiscal year; 

the mid-term percentages are comparisons with the interim period of the previous fiscal year) 

 Net sales Operating income Ordinary income 
Profit attributable to 

owners of parent 

Net income per 

share 

 MY % MY % MY % MY % Yen 

Fiscal first half 195,000 1.2 7,000 (17.6) 6,000 (7.6) 3,000 (12.3) 15.90 

Full-year 390,000 0.9 12,000 14.1 10,000 14.1 5,000 – 26.50 

 

※ Notes  

(1) Changes in significant subsidiaries during the fiscal year (changes in specified subsidiaries that caused changes in the scope of 

consolidation): None 

(2) Changes in accounting policy, changes in accounting estimates, and changes in presentation due to revisions 

 Changes in accounting policy to conform to revisions in accounting standards and others: Adopted: None 

 Changes in accounting policy adopted otherwise than in: None 

 Changes in accounting estimates: None 

 Changes in presentation due to revisions: None 

(3) Number of shares (of common stock) issued and outstanding 

 Number of shares outstanding (including treasury shares) at fiscal end: 

 December 31, 2018 199,870,559 shares December 31, 2017 199,962,991 shares 

 Number of treasury shares at fiscal end: 

 December 31, 2018           11,165,350 shares                December 31, 2017              10,137,292 shares 

 Average number of shares during the term:  

 FY ended December 31, 2018   188,935,853 shares 

FY ended December 31, 2017   189,823,555 shares  

 

* This financial results report is not subject to auditing procedures by independent auditors  

 

* Explanation of appropriate use of business performance forecasts; other special items 

(Notes to the description about future, other) 

The performance forecasts above are estimated based on information available as of the date hereof. This may cause actual results 

to differ from stated projections due to changing business conditions or other factors. 

 

(How to access supplemental materials on business results) 

We plan to post the supplemental materials on business results on Company’s website 

(https://corp.asics.com/en/investor_relations/library/financial_summary) on Wednesday February 13, 2019. 

 

(How to access materials on the details of presentation meeting on business results) 

The Company is scheduled to hold presentation meeting on business results for institutional investors and analysts on Thursday, 

February 14, 2019. We plan to post the materials used in the meeting on the Company’s website 

(https://corp.asics.com/en/investor_relations/library/financial_summary) at the same time on the meeting. 

 

2

https://corp.asics.com/en/investor_relations/library/financial_summary
https://corp.asics.com/en/investor_relations/library/financial_summary


The overview of Business Results etc. 

(1) The overview of business results for the fiscal year ended December 31, 2018 

(January 1, 2018-December 31, 2018) 

In the fiscal year ended December 31, 2018, business was steady in the sporting goods industry on 

the back of a high level of interest in sports owing to rising health consciousness, as well as an 

increase in everyday use of sporting goods. 

 

Under these conditions, the ASICS Group (“the Group”) revised the Five-Year Strategic Plan, 

“ASICS Growth Plan (AGP) 2020,” in order to establish the foundation of further growth, and 

developed the “Action Plan” with the following priority items: “Focus on the performance running 

market in the U.S.,” “Accelerate growth in the Chinese market,” “Develop the digital business as a 

new growth driver,” and “Convert the apparel business into a profitably growing business.” 

 

Starting with the U.S., which is a priority area, the Group launched products, including the 

high-function running shoes GEL-KAYANO 25, the first-ever shoes to feature cellulose nanofiber 

(CNF), hailed as the next high-performance material breakthrough, the running shoes HyperGEL 

series featuring a midsole material offering cushioning and rebound, and the running shoes 

GEL-QUANTUM INFINITY, using the shock absorbing material GEL for the entire midsole, to 

enhance the brand value.  

 

In China, the Group ran marketing campaigns utilizing influencers for the ASICS brand and the 

Onitsuka Tiger brand. Moreover, to further enhance the image of the ASICS brand, the Group 

announced a partnership with Zhang Shuai, a well-known female professional tennis player in 

China. 

 

In the digital space, the Group promoted the introduction of OneASICS, the Group’s unique 

membership program that can be used at all points of consumer contacts, such as own retail stores 

and e-commerce, to expand consumer contacts and strengthen communication. In addition, the 

ASICS RUNNING ANALYZER, an app developed by ASICS Institute of Sport Science and the 

Digital Division, debuted at ASICS RUN TOKYO MARUNOUCHI, an own retail store in Tokyo. 

Furthermore, the Group introduced the functional linkage of the ASICS Runkeeper fitness tracker 

app with the Personal Karada Support heath management app provided by SoftBank Corp. 

 

Based on the core strategy, in the own retail store business, the Group opened a flagship store in 

Toronto. Furthermore, the Group opened ASICS Runwalk GINZA, the first flagship store dedicated 

to the business shoes, the Runwalk series, in Ginza, Tokyo, and the Group’s first overseas store 

dedicated to leather shoes in Singapore. The number of own retail stores of the ASICS Group brands 

reached 899 worldwide. 

 

Regarding branding, the Group also implemented a campaign marking the 100th anniversary of the 

birth of ASICS’ founder Kihachiro Onitsuka and launched limited-edition footwear and apparel 

whose design is inspired by the sunflower drawn by Onitsuka for three brands, ASICS, ASICS Tiger 

and Onitsuka Tiger.  

 

The Group ran marketing campaigns for the ASICS brand utilizing well-known influencers and its 

sponsored athletes to promote its brand message, “I MOVE ME”. The Group announced a 

partnership with Novak Djokovic, the No.1 male tennis player in the ATP singles rankings who won 

the championships at Wimbledon and the US Open, and launched the newly developed tennis shoes 
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that reflect his opinions. In addition, the Group signed advisory staff agreements with Andrés Iniesta, 

a professional football player of Vissel-Kobe, and with Shohei Ohtani, a professional baseball player 

of Los Angeles Angels in MLB and continued to support them. In addition, the Group concluded a 

partnership agreement with the Ukrainian Athletic Federation. The Group also sponsored marathon 

events held in different parts of the world, including Tokyo, Paris, Barcelona, Sydney and Frankfurt 

as well as the FIVB Volleyball World Championship.  

 

As for the activities as a JOC/JPC Gold Partner (Sporting Goods), the Group supplyed official 

sportswear for the team of athletes representing Japan for the PyeongChang 2018 Olympic and 

Paralympic Winter Games and the team of athletes representing Japan for the Buenos Aires 2018 

Summer Youth Olympic Games. The Group was appointed official Team competition and 

sportswear apparel partner by the Australian Olympic Committee for the Buenos Aires 2018 

Summer Youth Olympic Games and the Tokyo 2020 Summer Olympic Games. Moreover, the 

Group concluded a contract with the International Paralympic Committee to become an Official 

Supplier. 

 

The Group was selected for the fourth time as a component company of the Dow Jones 

Sustainability Asia/Pacific Index, a world-renowned ESG index. In addition, the new target of the 

Group to reduce CO2 emissions by 2030 was officially approved by the Science Based Targets 

initiative (SBTi). ASICS became the first sports goods manufacturer in the world whose target is 

recognized by the SBTi. Moreover, the Group pursued initiatives that contribute to improvement of 

the environment for sports and youth development through sports, including execution of a project in 

cooperation with a global organization Right To Play, endorsing the “Children’s Rights in Sport 

Principles” advocated by United Nations Children’s Fund (UNICEF) and the Japan Committee for 

UNICEF. 

 

Moreover, the Group has been selected as one of the enterprises in the “Health and Productivity 

Enterprises 2018—White 500”, which are commended by the Ministry of Economy, Trade and 

Industry and the Nippon Kenko Kaigi as outstanding enterprises engaged in health and productivity 

management programs. The Group became the first company in the sporting goods industry to 

receive the Minister of State for Special Missions Award (2018) of the Awards for “Leading 

companies where women shine” organized by the Cabinet Office amd the Grand Award of the 

“Good Career Company Awards 2018” organized by the Ministry of Health, Labour and Welfare. 

 

In the fiscal year ended December 31, 2018, consolidated net sales decreased 3.4% (a decrease of 

3.5% using the previous fiscal year’s foreign exchange rate) to ¥386,662 million. Domestic net sales 

decreased 0.7% to ¥100,353 million mainly due to the reduction of the lines of sportswear products 

with low profit margins despite strong sales of Onitsuka Tiger shoes. Overseas sales decreased 4.3% 

(a decrease of 4.5% using the previous fiscal year’s foreign exchange rate) to ¥286,308 million 

mainly due to weak sales in the American region, despite strong sales of Onitsuka Tiger shoes in the 

East Asian region as well as in the Oceanian/Southeast and South Asian regions. 

 

Gross profit decreased 1.4% to ¥180,666 million mainly due to lower sales despite an improved cost 

of sales ratio. Selling, general and administrative expenses increased 3.9% to ¥170,150 million due 

to increased costs in line with the expansion of own retail stores. As a result, operating income 

decreased 46.3% to ¥10,515 million. Ordinary income decreased 59.7% to ¥8,763 million due to 

foreign exchange losses recorded in the fiscal year ended December 31, 2018 compared to foreign 

exchange gains posted in the previous fiscal year. Loss attributable to owners of parent amounted to 
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¥20,327 million (¥12,970 million profit attributable to owners of parent in the previous fiscal year) 

due mainly to the recording of extraordinary losses such as business restructuring expenses and 

impairment losses. 

 

Business results by reportable segments were as follows. 

 

① Japanese region 

Sales decreased 1.0% to ¥118,250 million, due to the reduction of the lines of sportswear products 

with low profit margins despite strong sales of Onitsuka Tiger shoes. Segment income decreased 

31.4% to ¥4,035 million, due to the effect of the decline in sales. 

 

② American region 

Sales decreased 15.0% (a decrease of 13.5% using the previous fiscal year’s foreign exchange rate) 

to ¥90,295 million, due to weak sales in the U.S. Segment loss amounted to ¥4,012 million (¥2,360 

million segment income in the previous fiscal year) due to the effect of the decline in sales. 

 

③ European region 

Sales decreased 0.6% (a decrease of 3.3% using the previous fiscal year’s foreign exchange rate) to 

¥105,683 million, with sales of running shoes being almost the same level as the previous year. 

Segment income decreased 38.5% (a decrease of 40.2% using the previous fiscal year’s foreign 

exchange rate) to ¥5,099 million mainly due to increased costs in line with the expansion of own 

retail stores. 

 

④ Oceanian/Southeast and South Asian regions 

Sales decreased 1.8% (an increase of 0.7% using the previous fiscal year’s foreign exchange rate) to 

¥27,155 million, due to weak sales in Australia despite strong sales in Southeast and South Asian 

regions. Segment income decreased 9.2% (a decrease of 6.3% using the previous fiscal year’s 

foreign exchange rate) to ¥3,685 million due to the effect of the decline in sales despite an improved 

cost of sales ratio. 

 

⑤ East Asian region 

Sales increased 8.6% (an increase of 8.2% using the previous fiscal year’s foreign exchange rate) to 

¥53,358 million due to the strong sales of running shoes and Onitsuka Tiger shoes particularly in 

China despite the weak sales in South Korea. Segment income increased 5.6% (an increase of 5.6% 

using the previous fiscal year’s foreign exchange rate) to ¥5,381 million, due to vigorous advertising 

investment in China and the effect of lower profit in South Korea. 

 

⑥ Other business 

Sales increased 0.5% (an increase of 4.0% using the previous fiscal year’s foreign exchange rate) to 

¥9,283 million as well as almost same scale sales in the previous year. Segment loss was ¥259 

million (¥253 million segment loss in the previous fiscal year), continuing the loss position, due to 

lower profit margin.  

 

(2) Overview of financial position 

As for the consolidated financial position as of December 31, 2018, total assets decreased 12.6% 

from the end of the previous fiscal year to ¥304,460 million, total liabilities decreased 6.3% from the 

end of the previous fiscal year to ¥137,631 million and net assets decreased 17.1% from the end of 

the previous fiscal year to ¥166,829 million. 
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Current assets decreased 5.9% to ¥240,709 million, due mainly to decreases in cash and deposits and 

notes and accounts receivable-trade. 

 

Non-current assets decreased 31.1% to ¥63,751 million, due to a decrease in intangible assets such 

as goodwill in line with business restructuring. 

 

Current liabilities increased 29.2% to ¥96,756 million, due mainly to the transfer of current portion 

of bonds with share subscription rights from non-current liabilities to current liabilities, despite 

decreases in short-term bank loans and accrued expenses. 

 

Non-current liabilities decreased 43.3% to ¥40,875 million. This mainly reflected a decrease in 

bonds with share subscription rights due to the transfer mentioned above. 

 

Shareholders’ equity decreased 15.0% to ¥164,848 million due mainly to the recording of business 

restructuring expenses and impairment losses. 

 

Accumulated other comprehensive loss amounted to ¥28 million (¥5,725 million accumulated other 

comprehensive income in the previous fiscal year) due to a decrease in translation adjustment despite 

an increase in unrealized deferred gains or losses on hedges.  

 

(3) Overview of cash flows 

As for cash flows as of December 31, 2018, cash and cash equivalents (hereinafter, “cash”) 

decreased ¥12,225 million from the end of the previous fiscal year to ¥65,877 million. 

 

The respective cash flow positions and main factors behind the changes are as follows. 

 

(Net cash provided by operating activities) 

Net cash provided by operating activities was ¥11,049 million, a decrease of ¥26,087 million 

compared with the same period of the previous fiscal year. 

Major sources of cash were ¥21,142 million from business restructuring expenses, ¥9,893 million 

from depreciation and amortization and ¥2,875 million from impairment losses, while major uses of 

cash were ¥14,270 million for loss before income taxes, ¥7,654 million for income taxes paid and 

¥6,595 million for an increase in inventories.  

 

(Net cash used in investing activities) 

Net cash used in investing activities was ¥5,467 million, a decrease of ¥8,321 million compared with 

the same period of the previous fiscal year. 

Major uses of cash were ¥4,384 million for purchases of property, plant and equipment and ¥3,867 

million for purchases of intangible assets.  

 

(Net cash used in financing activities) 

Net cash used in financing activities was ¥13,753 million, an increase of ¥2,205 million compared 

with the same period of the previous fiscal year. 

Major uses of cash were ¥6,714 million for cash dividends paid, ¥4,017 million for repayment of 

long-term loans and ¥2,003 million for acquisition of treasury shares. 
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(4) Forecast for the Fiscal Year ending December 31, 2019 

The Company recognizes Fiscal year ending December 31, 2019 is revival period, in which change 

the business structure on a product category basis unifies the current functional units into an 

organization by category. This change pursues the category leaders to commit their goal. The 

Company will improve the business results by executing the action plans that strategic marketing 

mainly performance running category for the future growth in Japan, America and China to take the 

top position in the category in addition to the above-mentioned change. 

 

Forecast of consolidated business results for the fiscal year ending December 31, 2019 is as follows. 

 

(The percentages indicate the rates of increase or decrease compared with the previous fiscal year) 

 

Full-year consolidated business results (Billion Yen) 

FY 2018 

(Actual) 

FY2019 

(Projected) 

Percentage 

% 

Net sales 386.6 390.0 +0.9 

Operating income 10.5 12.0   +14.1 

Operating income ratio (%) 2.7% 3.1% +0.4ppt 

Ordinary income 8.7 11.0 +25.5 

Profit (loss)  attributable to owners of 

parent 

      (20.3) 6.0 - 

 

Forecast of net sales by category for the fiscal year ending December 31, 2019 is as follows. 

 
(The percentages indicate the rates of increase or decrease compared with the previous fiscal year) 

 

Net Sales (Billion Yen) 

FY 2018 

(Actual) 

FY2019 

(Projected) 

Percentage 

(%) 

Performance Running 170.5 173.0 +1.5 

Sports Style 39.4 41.0 +4.1 

Core Performance 42.9 43.0 +0.2 

Onitsuka Tiger 42.7 48.0 +12.4 

Apparel & Equipment 45.1 46.0 +2.0 

Other        46.0 39.0    (15.2) 

Consolidated 386.6 390.0 +0.9 
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Forecast of consolidated business results by reportable segments for the fiscal year ending December 

31, 2019 is as follows. 

 

(The percentages indicate the rates of increase or decrease compared with the previous fiscal year) 

 

Net Sales (Billion Yen) 

FY 2018 

(Actual) 

FY2019 

(Projected) 

Percentage  

(%) 

Percentage  

on currency 

-neutral basis 

(%) 

Japanese region 100.3      104.0 +4 - 

North American region 75.1       77.0 +3 +9 

European region (EMEA) 105.6       98.0      (7) (3) 

Greater China region 39.6       41.0 +5 +13 

Oceanian regions 17.6       18.0 +4 +7 

Southeast and South Asian 

regions 
9.5       11.0 +15 +18 

Other regions       38.0       38.5 +2 - 

Adjustment 0.9        2.5 - - 

Consolidated 386.6      390.0   +0.9 +4.6 

Please see the Company’s following website for the detail of forecast of consolidated business 

results: (http://corp.asics.com/en/investor_relations/library/financial_summary). 
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ASICS Corporation and Consolidated Subsidiaries
From January 1 to December 31, 2018 and From January 1 to December 31, 2017

2018 (from January 1 to December 31, 2018)

Japanese

region

American

region

European

region

Oceanian

/SouthEast and

South Asian

regions

East Asian

region

Other

business Total Adjustments Consolidated
Net sales:

 Sales to customers ¥100,325 ¥90,269 ¥105,625 ¥27,155 ¥53,355 ¥8,768 ¥385,500 ¥1,161 ¥386,662

 Intersegment 17,924 25 58 - 2 515 18,526 (18,526) -

  Total sales 118,250 90,295 105,683 27,155 53,358 9,283 404,026 (17,364) 386,662

Operating income (loss) ¥4,035 ¥(4,012) ¥5,099 ¥3,685 ¥5,381 ¥(259) ¥13,928 ¥(3,412) ¥10,515

Segment assets ¥72,373 ¥72,386 ¥73,487 ¥23,705 ¥30,995 ¥7,645 ¥280,594 ¥23,866 ¥304,460
Other items
Depreciation expenses ¥1,258 ¥2,215 ¥1,752 ¥400 ¥773 ¥546 ¥6,946 ¥2,946 ¥9,893
Increases in Tangible and Intangible fixed assets ¥340 ¥1,642 ¥1,579 ¥628 ¥322 ¥131 ¥4,645 ¥3,355 ¥8,000

2017 (from January 1 to December 31, 2017)

Japanese

region

American

region

European

region

Oceanian

/SouthEast and

South Asian

regions

East Asian

region

Other

business Total Adjustments Consolidated
Net sales:

 Sales to customers ¥101,106 ¥106,120 ¥106,194 ¥27,659 ¥49,084 ¥8,870 ¥399,035 ¥1,122 ¥400,157

 Intersegment 18,355 57 96 - 46 367 18,923 (18,923) -

  Total sales 119,462 106,177 106,290 27,659 49,131 9,238 417,959 (17,801) 400,157

Operating income (loss) ¥5,886 ¥2,360 ¥8,297 ¥4,056 ¥5,097 ¥(253) ¥25,445 ¥(5,873) ¥19,571

Segment assets ¥73,163 ¥74,336 ¥80,003 ¥23,488 ¥31,229 ¥15,117 ¥297,338 ¥50,893 ¥348,232
Other items
Depreciation expenses ¥1,125 ¥2,149 ¥1,812 ¥426 ¥560 ¥548 ¥6,623 ¥2,739 ¥9,362
Increases in Tangible and Intangible fixed assets ¥553 ¥3,573 ¥2,787 ¥332 ¥626 ¥159 ¥8,033 ¥4,630 ¥12,663

Foreign Currency Exchange Rates

                  USD                  EUR                  AUD                 RMB                 KRW                 SEK

Fiscal year ended December 31, 2018 ¥110.55 ¥130.38 ¥82.57 ¥16.69 ¥0.1007 ¥12.71

Fiscal year ended December 31, 2017 ¥112.39 ¥126.84 ¥86.06 ¥16.64 ¥0.0995 ¥13.16

Increase or (Decrease) ¥(1.84) ¥3.54 ¥(3.49) ¥0.05 ¥0.0012 ¥(0.45)

Ratio (%) (1.6) +2.8 (4.1) +0.3 +1.2 (3.4)

Net Sales, Operating Income Ratio

Japanese

region

American

region

European

region

East Asian

region

Other

business

Net Sales (Local Currency) 　　- (13.5) (3.3) +0.7 +8.2 +4.0

Vs Fiscal year ended December 31, 2017  (%) （Yen) (1.0) (15.0) (0.6) (1.8) +8.6 +0.5

Operating income (Local Currency) 　　- 　　- (40.2) (6.3) +5.6 -

Vs Fiscal year ended December 31, 2017  (%) （Yen) (31.4) - (38.5) (9.2) +5.6 -

3.4 (4.4) 4.8 13.6 10.1 (2.8)
  

Oceanian

/SouthEast and

South Asian

regions

SEGMENT INFORMATION

Millions of yen

Operating Income Ratio (%)

Millions of yen
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