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News Release 

 Anima Sana In Corpore Sano, meaning “A Sound Mind in a Sound Body,” is an old Latin phrase from which ASICS is
derived and the fundamental platform on which the brand still stands. The company was founded more than 60 years
ago by Kihachiro Onitsuka and is now a leading designer and manufacturer of running shoes, as well as, other athletic
footwear, apparel and accessories. For more information, visit www.asics.com.  
  

 

  
 
  The stripe design featured on the sides of ASICS® shoes is a trademark of ASICS Corporation and is a registered trademark in most countries of the world.   

 

 
ASICS Concludes Singapore Marathon  

Official Apparel Sponsorship Agreement 
 

Kobe, Japan (May 20, 2010) –– ASICS Corporation (Headquarters: Kobe, Japan; President Motoi 
OYAMA), together with its Singapore distributor, Runners’ World Pte. Ltd. (President Andy ZHAO), has 
reached an agreement with the Singapore Sports Council to become an official apparel sponsor of the 
Singapore Marathon (official name: Standard Chartered Marathon Singapore).  
The agreement will be for a period of three years, beginning December 5, 2010, the date of this year’s 
marathon. 
 
The Singapore Marathon features a number of categories, including a full marathon, half marathon, and 
10-kilometer course. It is one of the biggest urban running events in Southeast Asia, with 60,000 
participants expected. Runners from 31 countries entered last year’s event. 
ASICS will provide a total of 95,000 apparel items at the 2010 Singapore Marathon: sportswear for 
marathon officials and volunteers, commemorative T-shirts for all runners, and special T-shirts for all 
marathon finishers. ASICS will also offer information and services to runners, hold promotional activities, 
and market its products at marathon-related events.  
 
ASICS is an official sponsor of a number of running events around the world, including the New York 
City Marathon, the Gold Coast Marathon (Australia), and the Paris Marathon. In 2008, ASICS first 
supported the Mumbai Marathon. ASICS is now also focusing on the Asia region, where marathons and 
running are growing in popularity.  
 
ASICS strives to build its brand value by supporting the growth of a running culture through sponsorship 
of such events and improving communication with runners around the world to develop products that 
meet running needs. 


