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In 1949, Kihachiro Onitsuka established Onitsuka Tiger, the forerunner of ASICS.  The brand began with a commitment to
promoting youth health, and since then, the Tiger stripes have become synonymous with one of the most world-renowned
athletic brands.   The legend lives on today in the fusion of Japanese heritage and modern flair.  With designs ranging
from updated classic silhouettes to refreshing new styles and collaborations with like-minded artists and cultural
connoisseurs, the  spirit of Japan  resonates in  each new collection of  Onitsuka Tiger  shoes,  apparel  and  accessories. 
Visit www.onitsukatiger.com for more information. 
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The stripe design featured on the sides of ASICS® shoes is a trademark of ASICS Corporation and is a registered trademark in most countries of the world.

 
 

 

 
 

ONITSUKA TIGER NAMES PITCH GLOBAL AGENCY OF RECORD 
 

Onitsuka Tiger, a lifestyle and fashion brand established in 1949, has selected Pitch, an 
integrated marketing agency based in Culver City, Calif. as its local Agency of Record and 
additionally named them the 2012 Global Agency of Record. Onitsuka Tiger will look to Pitch 
to help expand from a niche position as a fashionable sneaker brand to become a formidable 
player in the sport-fashion category. 
 
The Onitsuka Tiger team selected Pitch from an international field of agencies. Pitch 
becomes the first American agency to win global business from Onitsuka Tiger in six years.  
 
The Request for Proposal (RFP) came out of Onitsuka Tiger headquarters in Kobe, Japan 
and was managed in North America by the newly minted Onitsuka Tiger executive team 
consisting of Senior Category Lifestyle Manager Natacha Alpert and Sales and Marketing 
Manager Colin Brickley. Prior to being selected as the marketing agency, Pitch had recently 
completed a contract to conduct proprietary consumer research for the brand.  
 
"As a company, I believe Onitsuka Tiger will be one of our most important initiatives and we 
consider Pitch to be an ideal fit with their unique ability to concept and deliver the next big 
idea,” said Kevin Wulff, CEO and President, ASICS America Corporation. 
 
Alpert added, "We are ready to take Onitsuka Tiger to the next level and become visionaries 
for the brand, evolving our premium product. Pitch is the perfect partner for us because they 
are on the pulse of what consumers need with trend marketing and from a fashion 
perspective." 
 
“From the moment Onitsuka Tiger came to us with this assignment, we started working and 
we haven’t stopped,” said Pitch SVP of Marketing, Rachel Spiegelman. “They are everything 
we look for in a new partner – a great brand heritage combined with a passion for dynamic 
creative.” 
 
About Pitch 

strong and growing, Pitch is a certified WBE and NGLCC agency with satellites in NYC and 
Miami.  Founded in 2007, Pitch has expertise delivering best in class marketing, advertising, 
design, licensing, promotions, research and strategic planning with agency of record clients 
including Burger King and Nickelodeon.  
 


