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IT’S A WORLD THAT INCLUDES MANY PARTNERS  
AND COLLABORATORS, FROM THE FACTORIES  
IN OUR SUPPLY CHAIN ALL THE WAY TO OUR  

COLLEAGUES AND CUSTOMERS.  
FOR US, BEING A SUSTAINABLE COMPANY  

MEANS WORKING CLOSELY WITH EACH AND  
EVERY ONE OF THESE PARTNERS, SO WE CAN  

INSPIRE EACH OTHER, BUILD MOMENTUM  
AND KEEP MOVING FORWARD.

 We want sustainable thinking to guide 
and inform every aspect of how we 

do business. Whenever anyone at 
ASICS makes a decision, they need 

to ask themselves: is there a more 
sustainable way I could do this?  

Motoi Oyama, 
ASICS President and CEO

 
OF A BIG WORLD

WE’RE PART 



   CREATING 
 PRODUCTS 
AND SERVICES
We’re always looking for ways to improve  
our products. Through scienti!c research  
and the latest technological advances,  
we aim to continuously raise the performance 
of our products while at the same time  
reduce their environmental impacts.

GREENER, LEANER PRODUCTS
Life-Cycle Assessment (LCA) is our tool for 
identifying the environmental impacts of our 
products at every stage of their lives, from their 
design and construction all the way to eventual 
end-of-life disposal. Year on year we continue  
to apply the knowledge we’ve gained from LCA  
to our products, making them better for both 
athletes and the environment.

FUJITRAIL PACKABLE 
JACKET

GEL-NIMBUS 17

100% 
Lightweight material and  
design allows jacket to  
pack into chest pocket
Reduced carbon footprint  
compared to virgin materials

22%
Better !t with seamless,  
one piece upper
Reduced carbon footprint

SAVING ENERGY IN BUILDINGS
Last year, with the help of external experts,  
we conducted a detailed energy assessment at our 
distribution center in Mississippi. The assessment 
report identi!ed opportunities to use energy more 
ef!ciently. Carrying out these measures is important, 
as the center is responsible for as much as 13%  
of the energy use of all ASICS buildings globally.

We have already begun to roll out the 
recommendations in the report, and we plan  
to have many improvements in place by next year.  
This is a big step forward in our goal to reduce  
our overall carbon footprint by 10% by 2015.

In 2014, the distribution center  
was awarded the ENERGY STAR®  
certi!cation, placing it among  
the top 25% of similar facilities  
in terms of energy ef!ciency.

SUSTAINABLE STORE DISPLAYS

 95 %
As our retail business continues to grow, we are 
working hard to improve the sustainability of our 
stores and store !ttings. For example, we have 
introduced new clothing displays that are 
designed to be both highly durable and easy to 
reuse. The displays are made from 19% recycled 
materials, and 95% of the material can be recycled 
when the displays reach the end of their lives.   

  OF THE MATERIAL USED  
 TO MAKE OUR CLOTHING 
DISPLAYS CAN BE RECYCLED.

SAFETY TRAINING FOR SUPPLIERS
All of our products must be safe – for our customers, 
for the environment and for the people involved  
in making them. As well as giving our own staff 
training in product safety, we also carry out 
training for our suppliers including safety, quality 
and chemical management. 

 43     OF OUR KEY SUPPLIER COMPANIES      
   AROUND THE WORLD TOOK PART  
  IN OUR TRAINING PROGRAMS  
 FOCUSED ON PRODUCT SAFETY AND 
CHEMICALS MANAGEMENT IN 2014.

fewer parts  recycled  
polyester fabric

DESIGN & 
DEVELOPMENT 

Application of sustainable 
design principles

MANUFACTURING 
AND PACKAGING

RESEARCH & 
DEVELOPMENT 

Innovating new sustainable  
materials and  

processes



IMPROVING CONDITIONS  
THROUGH TRAINING
We believe that management training is key  
to helping our suppliers improve skills and 
standards in their factories. In partnership  
with international labor organisations like ILO 
Better Work, we regularly run training events  
to raise awareness of labor laws and promote 
safe and fair working practices.

  PARTNERING WITH

 SUPPLIERS
As a global sports brand we have a large 
supply chain made up of many companies 
across the world, including the factories 
where our products are manufactured.  
We work in partnership with our suppliers 
so we can monitor their performance,  
while also helping them improve their 
standards and work conditions.

ASSESSING RISK, RAISING STANDARDS
We select new suppliers by using a set  
of standards to assess their social and 
environmental performance. Our supply  
chain management program is then based  
on the principle of Compliance when needed, 
Commitment where possible. We continue to 
undertake regular monitoring and assessments 
to make sure that our suppliers comply with  
our requirements, as well as internationally 
recognised laws and standards.

   SUPPLIER AUDITS  
  CONDUCTED IN 2014.132

 IN 2014, 119 PEOPLE  
FROM 63 OF OUR KEY 

SUPPLIER COMPANIES  
TOOK PART IN A SERIES  

OF THREE SEMINARS 
ORGANIZED BY ASICS.

119

The training was very useful for us. 
Communication between management  

and employees has improved since  
our company joined the program.

Employee of a factory participating in 
the Better Factories Cambodia program

RATING SUPPLIERS

We want to make sure conditions in our suppliers’ 
factories meet the high standards we expect  
of them. One of the ways we do this is through  
our supplier auditing and rating program, which 
covers all manufacturing suppliers who work  
with us directly (our Tier 1 suppliers).

Under this system, we regularly audit Tier 1 
suppliers and rate their performance on an  
A-E scale. If a supplier scores below the level  
we expect, we take action. In most instances  

a remediation period will start during which  
the supplier works on corrections, training  
and improving management standards.  
In more serious cases or when a supplier  
shows no commitment to improvement, 
sanctions can be imposed varying from  
review of production placed for future  
seasons and third-party investigations. 

We are currently expanding our auditing  
beyond Tier 1, to cover fabric and other  
material suppliers and dye houses.

 IN 2014, ALL OUR PRIORITY 
TIER 1 SUPPLIERS  

 WERE AUDITED BY ASICS,  
  INDEPENDENT THIRD-PARTY AUDITORS OR LOCAL  
 PARTNER ORGANIZATIONS SUCH AS ILO BETTER WORK

100 %

OUR GOAL IS FOR ALL TIER 1 SUPPLIERS TO SCORE 
LEVEL C OR ABOVE BY THE END OF 2015. 



   INVESTING IN
  PEOPLE AND
 COMMUNITIES
In keeping with the progressive ideals 
of our founder, we strive to make a 
positive contribution to society and our 
communities through donations, charitable 
work and social investment. We listen to 
our colleagues and work hard to provide 
a working environment where personal 
development and corporate growth  
go hand in hand.

SUPPORT FOR EARTHQUAKE SURVIVORS
Through our program A Bright Tomorrow  
Through Sport, ASICS provides ongoing support 
to survivors of the earthquake that devastated  
the Tohoku region of Japan in 2011. One of our 
initiatives in 2014 was a baseball clinic, where 
children affected by the disaster got a chance  
to meet some of their pro baseball heroes.

STRENGTH THROUGH DIVERSITY
ASICS is a team of 7,484 people working all over 
the world. We do everything we can to encourage 
a diverse workforce and working environment  
as we believe that this is essential for innovation.  
We want all voices to be heard and everyone  
to have the opportunity to succeed.

7,484
PEOPLE IN OVER 30 COUNTRIES.

To strengthen our approach to employee 
development globally, we introduced our HR 
Competency Framework in 2014. By aligning  
the way we evaluate our employees worldwide, 
the framework makes it easier for all our people 
to identify career opportunities and move to  
new positions throughout the whole business.

GIVING BACK TO COMMUNITIES
Social responsibility is in our DNA at ASICS. 
Our founder Kihachiro Onitsuka believed that 
his company could be a force for social good, 
harnessing the power of sport to transform 
people’s lives for the better. This vision continues 
to drive the way we do business today.

In 2014, we continued to contribute to the 
communities where we do business through  
a range of activities that encourage participation 
in sport and promote healthy lifestyles.  
These included volunteering work, charitable 
donations, donations in kind, educational 
programs and disaster relief.

 $880,404
 DONATIONS AND GIFTS IN KIND SUPPORTING  
CHARITIES AROUND THE WORLD.

We provided "nancial support to community 
projects and charity organizations to an amount 
of $524,149. An additional $356,255 was the 
value of our donations in kind (sports equipment, 
apparel but also IT equipment and other).



SUSTAINABILITY HIGHLIGHTS 2014
FIND OUT MORE ONLINE

CORP.ASICS.COM/EN/CSR

This factsheet gives just a few examples 
of how we’ve been bringing about positive 
change to make our business and our  
industry more sustainable. For more details, 
visit our website corp.asics.com/en/csr


