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MARKETING 

 

 

ASICS launches global brand campaign 2008. 

 

For the very first time in its almost 60-year history, ASICS will launch a 

global brand campaign in January 2008. The new integrated campaign will 

build on the existing global brand slogan, ‘sound mind, sound body’, which 

was introduced in 2007. 

 

The 2008 campaign is intended to further increase ASICS’ brand awareness 

among a broader target audience globally. Already the market-leading expert in 

technology, ASICS aims to become an inspiring brand for an increased number 

of consumers. 

 

The goal of the campaign is to communicate ASICS’ unique brand character, in 

keeping with the ASICS’ motto “Anima Sana in Corpore Sano”, the Latin phrase 

for “a sound mind in a sound body”. The message is about creating a sound mind 

by developing a sound body – through sport. 

 

To deliver this message, Amsterdam-based agency Woedend! (‘Furious!’) has 

created a completely new through-the-line campaign, including TV, print, POS 

and online elements.  

 

The heart of the campaign is a fascinating TV commercial which allows the 

viewer to follow an athlete running through completely different environments. > 

 
 

Print ad – Brand Campaign 
 
 

 
 

Print ad – Sport Performance 
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The camera moves continuously, circling around, over and even under the 

athlete. 

 

By using both intense portraits and spectacular movement shots in one key 

visual, the print execution shows a balance between the state of the mind and the 

state of the body. In order to establish an elevated look and feel, the athletes are 

pictured above the ground in white surroundings. 

 

Alongside the global brand campaign, two pan-European campaigns will be 

added. First, a performance campaign that utilises a similar visual language by 

using elevation, white surroundings and intense portraits. Here however the focus 

will be more on the product features than the athletes' emotions. 

  

Secondly, a special SportStyle campaign will be aimed at fashion-conscious, 

active people. World Press Photo winner photographer Denis Darzacq has 

created the spectacular photographic concept of young people performing their 

extraordinary “Great Moves”. This campaign shows people elevated, but has a 

strong look of its own. It expresses how it feels to be connected to ASICS. 

 

Director Joseph Kahn shot the fascinating TV commercial in and around Berlin. 

Award-winning photographer Jill Greenberg shot the images for the print 

campaign.  

 

To watch the ASICS commercial 2008, visit www.asicseurope.com beginning on 

1 February. 

 

www.asicseurope.com 
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Print ad - SportStyle  
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